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“Since authorship is essentially a 
matter of homework, it is one of the 
few arts which can be taught: by cor 
respondence 
have found Palmer Tnstitute’s instruction ma 
| most interesting, intelligent and helpful. Lf be 
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NELSON ANTRIM CRAWFORD, Editor lieve it would be of very real benefit to the beginning 


writer and hardly less valuable to the established and 


published author.” 
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More editors tell you 


What It Takes to Succeed 


FIER reading the wise words of editors in 
the January Author & Journalist, you are, 
we're sure, eager for more answers to the 
question: 
What does a write) 
crease his success? 
Here—and well worth pondering—are the com 
ments of another group of outstanding editors: 


need to succeed—or to in 


Sumner Blossom, Editor, The American Magazine: 

You know that magazine writing today isn’t an 
art but a way of earning a living, all too often 
conducted under conditons of extreme frustration 
and fatigue. You know, too, that if an individual 
wants to be a writer and the thoughts come to him 
in such wealth and with such heat that he feels he 
has no choice but to obey and live for them, any 
advice that you or I or anyone else could give him 
would be superflous. 

However, answering your specific 
“What does a writer most need today to succeed 
or to increase his success?”: 

Confidence. A writer must believe beyond any 
possible reservation that he has a story worth writ- 
ing and that he can tell it in a way that will make 
it worth the reading. 


question: 


Edward Weeks, Editor, The Atlantic Monthly: 

A writer needs to be read. He needs to have 
enough income either from his writing or some 
other source to write independently and to be able 
to shift as John Marquand did or as Kenneth Rob 
erts did trom one field to another as he matures. 

Whether he is writing serials for the slicks, short 
stories for the New Yorker, or articles for Life ox 
The Atlantic, he must learn to meet the technical 
demands which are often very exacting, and vet 
not let his work fall into such a pattern that he 
might as well be using a cookie tin. 

And if he is to be a great writer, which is more 
than being a successful one, he must write about 
those things which matter deeply to him. 


Hugh Curtis, Editor, Better Homes & Gardens: 

What our writers—amateurs or veterans 
need today is knock off for an evening or more and 
study our magazine quite thoroughly. We have 
such a wide range of departments literally running 
from how to put on a new latch on the back door 
to how to live with heart disease, that I am sure 
no writer can accuse us of restriction. The fault 
in many of the writers whom we have to reject 
lies in the fact that—subjectwise—they load for 
bear and miss the rabbits. 

If there has been a change in the general writ 
ing and publishing picture over the past few years 
I think it has been to trend away from entertain 
ment for entertainment’s sake and toward more 
articles about people who have done interesting 
things and about interesting things which people 
might do. 


most 
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Erwin D. Canham, Editor, 
The Christian Science Monitor: 

The writer needs to learn how to think, and 
then to express himself accurately, simply, con 
cretely. But the thinking is most important, and 
it can be based on an understanding of the past 
in its relationship to the present and the future. 
We need not bafiled bv the com 
plexity of today’s world if we look at it bit by bit. 
understood and solved by 


Big problems can be 
following the pattern of experience in the undet 
standing and solution of small problems. 


Thomas J. Fleming, Associate Editor, Cosmopolitan: 

From my experience as a writer and an editor, I 
think the answer this question versatility 
Once there was a tendency for a writer to make a 
in one field and stay there. But this is no 


longer true. Writers like Budd Schulberg move 
freely from movies to novels to non-fiction. The 


good writer today is no longer a specialist—he can 
and should be able to work in all literary tech 
niques, and so far as the publishers and producers 
are concerned, the more he does, the better, be 
Cause they now believe experienc in One medium 


deepens and feeds ability in another 


David Zentner, Editor, Escapade: 
Phe writer 
who wants to tell a : 
honest and interesting article or write a book in 
which he can take some pride of craltsmanship 
this writer must, perhaps more than ever, heed the 
ancient and unchanging rules. If he is writing 
fiction, he must write it with economy and clarity 
as well as with vigor and freshness. If he is writing 
has to reasearch them within an 
ot the lives fon thre well Informed neral public 
of today simply will not settle for half-truths on 
parts of the truth. Then, having done 
he must doa protesstonal 
Besides a certain 
involve at 


work 


prosent 


serious about. hits 


who Is 


eood 


articles he inch 


a proles 
sronal job of research 
job of presenting the outcome. 
natural talent these thines must 
some study of the reader (or the market) plus an 
acknowledgement of the sad but ine scapable fact 
that. if left to his own devices, the reader will 
refuse even to take a second look at the thing and 
it is the writer's job to haul him into it 


least 


Eileen O’Hayer, Managing Editor, Extension: 

‘Today is no different than all the yesterdays and 
the tomorrows. A writer needs to keep himself 
informed on everything in the world. He must 
studv the markets to which he hopes to make his 
sales. 

The increased tempo of American living, tele 
vision, etc., are bringing us around to the necessity 
of publishing shorter pieces than before. While I 
realize that short-shorts are difficult to write, I be 
lieve the trend will be in that direction. 
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xPOSITION AUTHORS. 


NEW YORK TIMES: 

. Arthur Louis Dunham of the Uni- 
versity of Michigan has filled a large 
gap...” (The Industrial Revolution 
in France —An Exposition-University 
Book) 


CHICAGO SUNDAY TRIBUNE: 
“well-written vignette of the man- 
ners and mores of a century ago.. 
adds a valuable chapter to the history 
of American pioneering . . .” (The 
McCormick Reaper Legend—A Ban- 
ner Book) 


MAX LERNER in THE NEW YORK POST: 

The initial testimony by T. K. 
Quinn makes pretty lively reading. 
But if you are interested you will find 
even livelier Quinn's book . Giant 
Business "(Giant Business Threat 
to Democracy—A Banner Book) 


ORGANIC GARDENING & FARMING: 

It isn't often that we get excited 
about a new book * (How to Have 
a Green Thumb Without an Aching 
Back—A Banner Book) 


THE BOOK EXCHANGE (England): 

_a tender and heart-warming chil- 
dren's story inspiring, gay, colour- 
ful, delightfully written and imagi- 
natively illustrated, this outstanding 
new juvenile will appeal to children 
of every age . (Jeannie and the 
Wallpaper Children—A Banner Book) 


THE SATURDAY REVIEW: 

_. a first-class piece of reportage.” 
(Lincoln's Third Secretaryv—A Banner 
Book) 


THE NEW YORKER: 
Jearly every man in public life, 
if he sts avs in it long enough, leaves a 
trail of contradictions and inconsist- 
encies, and this is a look at the con- 
tradictions and_ inconsistencies — of 
Winston Churchill, written by an M.P 
from Scotland who has been one of his 
most vocal critics "(Winston 
Churchill: British Bulldog—A Banner 
Book) 
INTERNATIONAL JOURNAL 
OF GROUP PSYCHOLOGY: 
' simplest and most lucid summary 
of the controversial question of elec- 
troshock therapy vet written high- 
ly recommended " (What Is Elec- 
troshock Therapy? — An Exposition- 
University Book) 
WASHINGTON (D. C.) POST & TIMES HERALD: 
as cosy and unpretentious as if 
you dropped in on the author for some 
pointers on the two weeks’ vacation 
you were planning south of the bor- 
der . (Come Down Some Time) 


SPECIAL POETRY PROMOTION 


More than 500 radio and television 
stations have agreed to broadcast 
from Exposition books. Some of the 
programs broadcast as many as five 
times a week. Credit is always given 
to the poet, to the title of the book, 
and to Exposition Press. Poets now 
have this exclusive opportunity to 
reach an audience of millions. Write 
Henry Harrison for details of this 
exciting new plan 


IN IMPORTANT REVIEWS 


A SUMMARY OF SOME OF THE 
IMPORTANT REVIEWS 
RECEIVED IN ONE WEEK: 


THE McCORMICK REAPER LEGEND in the 
New York Times—THE ADMIRAL and COME 
DOWN SOME TIME in The Bulletin, Board 
of Ed., N.Y.C.--GENERAL LEEMY’S CIRCUS 
in Air Power magazine - OUR COMMON 
NEUROSIS in the American Journal of Psychi- 
atry—FORGOTTEN HERO in The Ohio His- 
torical Quarterly LINCOLN’S THIRD SEC- 
RETARY in the St. Louis Post-Dispatch— A 
TREASURY OF BIBLE HIGHLIGHTS in the 
Presbyterian Survey magazine WATER OF 
GALL, ANNE IN AFRICA and THE PRIN- 
CESS AND THE GOBLIN in the Los Angeles 
Herald-Express-CHURCHES OF THE PRES- 
IDENTS IN WASHINGTON in Adult Bible 
Class and The New Century Leader magazines 
—Exposition-University Books GUATEMALA: 
A HISTORICAL SURVEY and ICELAND: 
OLD-NEW REPUBLIC in the Carnegie En- 
dowment for International Peace Reference and 
Information Service Library Bulletin — WIN- 
STON CHURCHILL: BRITISH BULLDOG 
(reviews still pouring in months after pub. date) 
in Current History, Faith and Freedom maga- 
zine and the Pittsburgh Press — six books re- 
viewed in one issue of The Texas Outlook — 
RENDEZVOUS WITH CHANCE in The Geor- 
gia Historical Quarterly-THE MINE WORK- 
ERS’ DISTRICT 50 in the official News Letter, 
Dept. of Education, A. F. of L_—LANGUAGE, 
MEANING AND REALITY in Philosophical 
Review (Cornell University). 


NEW 32-PAGE 3-COLOR 
ILLUSTRATED BROCHURE — 


Read the complete story of 20 years of success- 
ful publishing in our new illustrated brochure, 
You Can Publish Your Book, just off the 
press! Contains vital information about pub- 
lishing, publicity, sales, for every writer. Write 
for your free copy today! (Attn: Dept. AJ61) 


Dept. AJ61 386 FOURTH AVENUE, NEW YORK 16, N. Y. 


EXPOSITION PRESS INC. 
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Sell the Scripts 


You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously 
in the full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY DE 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to write for pay to express yourself with 
freshness and vitality the qualities edi- 
tors want. 

As never before, you will discover new us 
able ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier 


“Overcome Inertia—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Storics 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!” 
—Alice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 

the free booklet, ‘“Your Way to 
Successful Authorship,’ that tells you about 
this new plan 


Use This Convenient Coupon 


The Simplified Training Course 

1819 Gilpin St., Denver 6, Colo. 

Please send me the free booklet: no cost or 
obligation 
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IT IS HERE — THE PLOT GENIE 
THE MAGIC PLOT BUILDER! 


Endorsed by leading educators, recommended by editor 


national magazines, used by thousands of su ssf wr 
Slant your material toward the active market f you wou 
sell. The Specialized PLOT GENIES can furnish you witr 
countless dramatic plots for the story types now in demar 
—Romance, Short-Short Story, Detective-Mystery, and Come 
ty. Each of these PLOT GENIES is complete in itself and eact 
priced at $10.00. 10 discount allowed where cash 


paid for the entire PLOT GENIE series 


Write what the editors want. Get YOUR share of e 
checks. Send in your order today for the PLOT GENIE 


need. Money back if returned within 10 days if you are not 


satisfied 
ERNEST E. GAGNON CO. 
Owner and Distributor 


8161 West 3rd St., Dept. A 


Los Angeles 48, Calif. 


Peter V. A. Funk, Editor, Faith Today: 

Writing is an art, and though all art is based on 
discipline, one is dealing with, nevertheless, an in 
tangible quality. At the risk of oversimplifying, 1 
believe that .o succeed, a writer must be aware of 
three things. 

First would he discipline. This involves his be 
coming a good ‘rattsman. Any profession demands 
proficiency in certain skills. Certainly one wouldn't 
fly in an airplane piloted by someone who had 
never flown, noi would one go to a dentist who 
had had no trainiivg. 

It is a tendency to believe that because one can 
talk, write letters and memorandums, one can also 
write a story or an article without knowing basic 
rules. There are numerous good books on this sub 
pect. 

The second point would involve writing from 
the depths of one’s own experience. T realize, of 
course, that this 1s a generalization of the first 
order, and the point is often made. Nonetheless 
when one writes about something he is deeply in 
terested in, he will do a far better job of it. Ox 
casionally an editor finds a story that utilizes all of 
the writer's finest abilities, and this is an unforget 
table thrill. It doesn’t often happen. 

Thirdly, a writer must be persistent. There is a 
true story of a woman who was lost in a snow 
storm, and she finally gave up. When the storm 
cleared, they found her body a few feet from the 
very shelter she had been searching for. If she had 


only taken the last step or two! Rejection. slips 
ire grim. Let's face it. And most editors don't 
relish passing them out. They are a necessary 
evil. Good writing does not come easily; St 
\ugustine has a phrase I like—“Love God and do 
as you please.” The catch lies in the first: two 
words. Years of disciplined action are necessary 


that state. When a writer masters tech 
can concentrate on the art 


tor hic Ve 
nique, 


John H. Johnson, President and Editor, Johnson 
Publishing Co.: 

In order to succeed, | think a writer needs most 
of all an inquiring mind to recognize original and 
what he thinks 
supervision, and 


material 
ipline to 


fresh Courave to Write 
work without 
persistence to keep thinking and writing until he 


succeeds selling his material. 


Frank Rasky, Editor, Liberty: 

If a writer of magazine articles would like to 
succeed, or to increase his success, I would suggest 
first of all that he get himself an automobile. No 
1 am not kidding. It has been my experience 
both as a New York freelance magazine writer and 
a magazine editor, that too many writers 
ire restricted by sticking in one spot. 

In the United States, magazine editors find that 
so many freelancers are stay-at-homes located in 
New York, Chicago, or Los Angeles. In Canada 
I find that so many writers are afraid to budge 
from out of Toronto or Montreal. But what of 
the rest of the country? After all, magazines are 
run for a national audience, and not for readers 
restricted to a few metropolitan centers. It would 
ippear to me that a professional magazine writer 
would be wise to hop into an auto—any old beat 
up jalopy-and take himself a trip through the 


now as 


AUTHOR JOURNALIST 


hinterland. If he devoted just a few weeks to this, 
he would gather enough material for one year's 
supply of magazine pieces. 

I would recommend one other ingredient for 
success—and again | am not joking: that is, an 
extra dash for your imagination. Quite often, | 
find that when writers offer suggestions for articles, 
their general idea is good. but they have not taken 
the trouble to add just an extra little twist on t 
the idea to make it a real seller. For example, any 
clod can suggest an article about a well-known 
show business personality; but it takes a real go- 
getter to add an extra gimmick that will make his 
suggestion outstanding. He should ask himself: 
Would this be written better as a first-person, as 
told-to article? Is there some fact about this celeb 
rity, about his past, about his family, that would 


a unique quality? 

Finally, the third touchstone of success is that 
old chestnut: more energy. The best source of 
material for a freelance article writer, of Course, is 
the local newspaper. It is so easy to glance through 
a newspaper, notice an item that might suggest a 
future potential subject, and then sigh to yourself 
‘Oh, well. [ will let it go. It’s too much trouble 
to clip the darn thing.” When I was working as a 
freelance article writer, IT would often shirk this 
tedious chore, and to my chagrin, a few months 
later, I would find that some other writer had 
obviously been attracted by the same Clipping, but 
had followed through, resulting in a handsomely 


paid article 


Charles Angoff, Executive Editor, Mercury 
Publications: 

\ writer today needs what a writer has always 
veeded: faith himself and enough sense to 
wcquire such skill as can be taught in school or that 
he can pick up by reading and writing, and. still 
more reading and writing. Tam amazed how littl 
hopeful writers read and write. Reading and writ 
ing are a very necessary part of every writer's ex 
perience —and every writer, no matter how experi 


enced, must continuc to read and write if he wants 


keep writing shape 

The article writer has it a little easter today 
than he did 20 years ago. More magazines want 
more and more articles. In fact. thes are seeking so 
many articles that often they accept second-class 
ind even third-class stuff. This is unfortunate for 
writers as well as for readers. Phe latter are flood 
ed with superficial pieces, and the former begin to 
think that they are pretty good—look, everybody 
is buving their stuft—whereas. in all truth, many 
of them are pretty poor. 

What is true of article writers is true of non-fi 
tron book writers The, are now a vold 
en age. T see things between hard covers (and sell 
ing, too) which would have been sent back with 
printed rejection slips 20 and even 15 years ago 
The market is loaded with inferior biogr: iphies and 
quickie histories and all sorts of phony inspiration 
il books. So. the man who doesn’t much care how 
he makes his money and is industrious can make 
1 pretty good living writing books—both hard 
covered and soft-covered. But the man who. still 
has some taste and self-respect left will find it hard 
to sell his product. Because his book won't sell 
into the hundreds of thousands, as do the inferior 
products: and because his book probably won't 
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DO YOU EARN LESS 
THAN *5,000 A YEAR 
AS A WRITER? 


You can do something about it. Some authors may be 
born but most authors are made. You can learn 
writing just as you can learn piumbing, or typing, or 
farming, or law, or medicine, or fashion designing, or 
cooking. There’s no mystery. Your next door neigh- 
bor, unknown to you, may be depositing publishers’ 
checks regularly. If she is the chances are 100 to 1 
that it is because she learned her trade. 
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earn for the publisher money from secondary 
rights: reprint and foreign and_ television and 
radio rights. 

When it comes to really good literary products 
I’m a very religious man: I do firmly believe that 
God does not forget them. There are many small 
houses in New York and in Boston and in Phil- 
adelphia, but especially New York, that will gladly 
take a chance on any novel that is of high quality. 

Poetry Most of what I read these days is ter 
rible, the product apparently of people who think 
that gibberish is profound. But this fad won't 
last, and there will be a return to sanity. 
Fven now there are magazines printing intelligible 
verse. Their number, I am sure, will increase long 
before the Iron Curtain melts. 


soon 


Henry Steeger, President, Popular Publications: 

In my opinion what a writer needs most today to 
succeed or increase his success is ideas. Never be 
fore has there been so much competition and 
never before has there been such a need for orig 
inality and individual personality. With so many 
products of the writer's pen appearing in mag 
azines, newspapers, radio and television, there is 
bound to be a great deal of sameness. 

It would seem to me, therefore, that the writer 
must devote more time to plotting and presenta 
tion. 


William B. Hart, Senior Editor, Redbook Magazine: 
All our experience teaches us a time-honored 
truth: A writer most needs to write. 
In our office the gossip (and fact) which we 


pass around with greatest pleasure is the news that 
a writer has hit the big jackpot, such as a magazine 
serial, a book Club, or a movie. Although there 
are some wonderful quick successes, the fact we've 
noticed most frequently about the ones who really 
get paid off for writing is that they have done a 
lot of it. Vhey have kept at it. 

Lalent is, of course, essential but after that mas 
tering the knack of getting the words down on 
paper is what a writer most needs to succeed. 


Contests and Awards 


True Story, P. O. Box 1595, Grand Central Sta 
tion, New York 17, offers for 1956 $25,000 in prizes 
for truc-life stories. The top prize is $5,000, There 
are 81 other prizes, from $2,500 to 5100. In addi 
tion. Universal-International Studios will award a 
special prize of 55,000 to the author of the accept 
ed story judged most suitable for motion picture 
treatment 

Closing date, April 22. 

| 

Vodern Romances, 261 Fifth Ave., New York 16, 
has announced its annual contest for first-person 
stories. Prizes ranging from $1,000 down to S100 
are awarded every four months on the basis of stor 
ies submitted, stories accepted, and a readership 


poll on published stories. In addition there Is a 
grand prize of S1.000 for the vear 1956. 
Details are obtainable from) Henrv Malm 


editor. 


Your Book Deserves the Comet Imprint, 


Seal of Integrity 


Manuscripts received at 


COMET PRESS BOOKS, Dept. AJ 26, 11 West 42nd St., New York 36, N. Y. 
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Contest Magazine, | pland, Ind., otters prizes ot 
990, $35, and $25 for articles on how to win spe 
cific contests or how a certain contest prize was 
won, Photographs may be included but are not 
required, Closing date (postmark), March 31 

The Springfield) Versewriters’ Guild) has an 
nounced its annual contest offering the following 
prizes: S20 for the best poem; $5 for the best 
light verse; regional prizes for the best) poems 
submitted by residents of central Hlinois: also book 
prizes. 

All prizes except the regional ones are open to 
poets anywhere. Poems must be rhymed, not over 
20 lines. and must be submitted anonymously, with 
the name of the writer in a sealed envelope. 

Address B. M. McCaleb, Editor, 1900 N. 20th 
St. Springfield, HI. Closing date, March 31. 

Phe deadline for nominations for the Benjamin 
Franklin Magazines Awards is February 15. Prizes 

In most cases SOOO and a scroll—are awarded for 
published work: short story; article on science on 
health; interpretation of the foreign scene; mag 
avine writing involving original reporting: bio 
graphical article; work depicting life, culture, o1 
Institutions in the United States. 

Entry blanks are obtainable from Joseph  F. 
Wright, Secretary. Administration Bldg. Uni 
versity of Urbana, Il. 

Phe Avalon International Poetry Contest offers 
prizes of S50, STS, STO, and $5, plus six honorable 
mentions accompanied by book prizes. 

Entries must be submitted triplicate, with 
eight 3-cent stamps to cover expense of mailing to 
judges and return of the work. Entries should: be 
signed with a contest name, and the real name of 
the poet enclosed in a sealed envelope 

Address: Lilith Lorraine, Avalon Contest Chain 
man, Alpine, Texas. Closing date: September 1. 

- 

Lhe San Francisco Browning Society offers STOO 
for the best poem of any Jength in) dramatic 
monologue, Lhe contest is restricted to entries 
from the bav counties of California—Alameda, 
Contra Costa, Marin, Napa, San Francisco, San 
Mateo, Santa Clara, Solano, Sonoma. 

Complete data are obtainable from the San 
Francisco Browning Society, care of the Woman's 
Athletic Club, 640 Sutter St.. San Francisco. Calif. 
Closing date April 27. 


Government Jobs for Writers 

The United States Civil Service Commission has 
announced examinations for information and ed 
itorial positions in press, publications, radio, tele- 
vision, also positions as international informa 
tion specialists, Pay is a vear. 

No written tests will be given, but applicants 
will be rated on the basis of education, experience, 
and other qualifications. Positions as international 
information specialists require foreign experience 
that has given the applicant a sound knowledge of 
international affairs. 

Data are obtainable from the U. S. Civil Service 


Conunission, Washington 25, D.C. 


Fepruary, 1956 


JUST OFF ‘THE PRESS... 


a MUST for every TV WRITER 
(Beginner or Established) 
Now in its 13th Consecutive Year of Publication 
The One Unique and Reliable 
LIST OF TELEVISION MARKETS — 1956 
EDITION 


Compiled by NYU's instructor in Television Writing 
this reliable compilation is your only accurate and 
authoritative guide to the TV PROGRAMS (live and 


»n film, half-hour and full-hour, Hollywood and New 


York) actually open t cripts by freelance writers 
This year, demand for scripts keener than ever 
prices the highest on record——-$1,000, $2,000 and up 
Market List also contains names of agents who handle 


freelance work. Order yours today! Send $2.25 (check 
r money rder) t 

A. R. PERKINS, JR. 
P. O. Box 371, Grand Central, New York 17, N. Y. 
SPECIAL BARGAIN OFFER! The 1956 Market List 
plus Sample Scripts and Hints on TV Writing—3 


volumes nly $5.00 postpaid 


TEAM-UP 


for Quick Writing Success! 


TEAR THIS OUT NOW ... Read carefully when you 
have time . . . It may change your writing career. . . 
* YES, a twin byline may bring you quick succes We put 
Robert Sain in with he rig riting } I 
he-ped with their first story—prest a 
Ra’ ph Perki: Gene Al nm, Frances (¢ Rogers, mar 
vou s Tw he 
ne if you're in earnest, send 


triplicate 
amp'e story 


carbor 


] r House (€ b 
ntee Act teday; your decision 
iccess{ Mail your 


gistration Fee 


CO-OP CLUB, Dept. A-2, 


HOUSE] 80x 1107, Santo Monica, California 


SPECIAL PRICES TO CLUB MEMBERS ON ALL CLOVER 
HOUSE PUBLICATIONS... Use this coupon to save 50%. 


T} LOTT MASTER PLOT (Reg. $2 $1.00 

( Ww ams Formula for Westert (Reg. $1) 50 
er 

1.50 
( M e Mu 

1.50 
( Reg 10 
Ser e ca check or 
MO 
Name 
Addres 
City Zone State 
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oe 


True Story 
“Without Love" 
by Alice Brennan 


"Man Chaser" 
by Mary Nutt 


"Blind Witness” 
by Prank. Ward 


"Heaven Can Wait" 
by C. B. Gilford 
HITCHCOCK PRESEN 


A TELEVISION SALE 


EVERYWOMANS 
"What Will Your New Baby Be Like?" 
by Henry S. Galus 


"The Big Man" 
by Russell W. Lake A HARCOURT, BRACE BOOK 
‘The City and the Stars" 

by Arthur ©. Clarke 


"The Immortal River" 


BLUE BOOK 


MAGAZINE 
"The Vow" 
by Norman Struber 


Outdoor Life 


by John Gartner 


Stag 


"Mandalay Passage" 
by John Jakes 


NUGGET 


"Searlet Secret" 


by Darius John Granger 


by 


The Amerwan Mercury 
"She Razzes Executives 
by Edward Cope 


"Superstition" 


Foul Anderson 


TORONTO 


STAR 


A JUVENILE BOOK 


"Patty Lynn, SANCTIMG MYSTERY 
Daughter of the Rangers" WEEKLY AN INNER SANCTUM MYSTERY 
by Patrick Lawson "Beyond the Heart" 
To DODD, MEAD ) Robert C. Ackworth A FOREIGN RIGHTS SALE 
"The Bir Sin" 


A SIMON AND SCHUSTER BOOK 
"The Headless Hatbox" 
by Craig Rice 


"Pearl Diving 
is My Business" 


by Mike Wilson 


MANHUNT 


Helen 


by Jack Webb 


SH RIGHTS TO BOARDMAN, LTD. 
S TO LES PRESSES DE LA CITE 
TO I GIALLI DEL SECO 
GHTS TO COOP EUROPE 
RIGHTS TO WINTHER 


A MOTION 
PICTURE SALE 


"Apache War Cry" 


"The Leather Vise" 
by Richard Marsten 


A HENRY HOLT BOOK 


HTS TO LINDQUIST NIELSEN 
SHTS TO EDITORIAL PLANET 
S. PUBLISHER: RINEHART) 

(U. PAPERBACK PUBLISHER: SIGNET) 


by William Vance 


(MOTION PICTURE RIGHTS SOLD TO MGM) 


To UNITED ARTISTS 


SPORT 


"leo Labine — 
A Joker on Ice" 
by Vince Lunny 


A M°GRAW HILL BOOK 
"Second Satellite" 


by Dr. Robert S. Richardson 


AN AVON BOOK 
"Sharpshooter" 
by Fletcher Flora 


Extension 


"Something Rare and Beautiful" 
by John W. McGreevey 


sells over 5000 scripts monthly. Some typical sales various fields are shown above 
SERVICE: if your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights thr ut the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge 
return it to us for sale And if your material is completely unsalable, we'll tell you why, and give you spe 
cific advice on how to avoid those errors in future material. We report within two weeks 
TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10 n all American sales, 15 nN Canadian sales, and 20% on British and 
other foreign sales 

NEWCOMERS As recompense for working with beginner r newer writers until you begin to earn 
your keep through es, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 word $25 for books of all lengths up to 150,000 words, $50 for books over 

we 150,000 words; information on t.v., radi tage, syndicate, and other types of material on request. We drop 
i all fees after we make several sales for new client A stamped, self-addressed envelope, please, with all 
4 manuscripts 

at s 

Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 36 N.Y. 


of fiction 


been looking tor and 


His book is one every writer 


You'll tind it's the book you've 


m you 


rk 


Order your copy fr 
49 East 33rd St., New Y 


Comment on Scott Meredith's best-selling book, WRITING TO SELL: 


fact should have close at hand Don't miss if 
always wondered where you could get 
Peoria Journal-Star 


jirectly from the publishers, Harper and Brothers, 
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...We'd like to sell them YOUR material! 
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WRITER. BE YOURSELF: 


A Call to Confidence by Charles Angoff 


WRITER imust not only have talent. He 
A must also have character. Ele must be made 

of steel to be able to withstand the rebutls 
that seem to be mevitable in his whole career, pat 
learn to be strong enough to take reqection slips 
with the proverl ial simile, and) even stronger to 
send the manuscript out again—and again and 


twain 


iain, even af it takes him vears to dis 
pose of it to some magazine or newspaper o1 book 
publisher. have stories and poems making 
the rounds for two. three, five. ten, and, in the case 
of one story. twelve vears—and have managed to 
place them somewhere. One story which went the 
rounds for five vears was finally published in one 
ot thre little navavines, for which got exactly 
two free copies and nothing more I wanted a 
third cops and had to pay 60 cents plus postage for 
it. then included the story in-one of my collec 
tions, and since then it has been reprinted and 
translated nearly a dozen times. Such things hap 
pen to every writer who is truly dedicated to writ 
ine 

Character in a writer ineans something over and 
above what means to non-writers. It means 
profound confidence in one’s product, boundless 
pride in writing as a human activitv, and what 
amounts to a conceit in the worth of what one has 
to sav to the world. Before a writer sends out a 
poem or a story he must make absolutely sure 
that it savs exactly what he wants it to sav, and he 
must be in love with it. For once a writer is in 
love with his work. he can battle the sneers and in 
difference of the whole world, particularly that 


part of it inhabited by editors. If a writer is in 


Charles Angoff has contributed often to Author 
© Journalist. For years he has been a notable 
fieure in American literature, editing vartous mag 
zines and writing novels, short stories, and poetry 
which have won high pratse He has taught at 


universities and wide demand ay a 


lecturer on writing. 


love with his story or poem. truly, deeply. over 
whelming|y 


n love with it, he should keep on 
sending it) out. encouraged by love. I he 
chances are that somewhere. sometime, an editor 
will also fall in love with it 

\ writer must not only love his product of the 
moment. he must be totally convinced of his im 
portance ay a creative artist. Phis confidence he 
must have from the beginning. and he must never 
lose it. Even when he is at low ebb of creation, 
even when his own wile or brother or mothe 
tells him that. perhaps lhe should look for “more 
congenial work.” he should reply to them with a 
categorie nay and the tnsistence that not only will 
the world vet listen to him but that it) cannot 
afford not to listen to him 

Wil this make him conceited: Most likely. But 
concert iy a powerful armor for the writer. Deep 
down most writers are shy and selfdoubting crea 
tures. Phe world looks down upon them as strange 
and, indeed. what “sensible” person would. sit 
down before a typewriter, all alone, day and 
day out, and pour out his soul on blank paper: 
\ writer. then, must be conceited if he is to with 
stand not only the coldness of the whole world 
but also his own bewilderments 

And what helps a writer to be thus conceited is 
another conviction: namely, the unshakeable be 
lief that writing is the only occupation worthy of 
one created in God's image. The genuine writer 
always looks down upon other professional men 
as unfortunate folk, who are not privy to his glory 
and his communion with the unutterably wonde1 
ful world around us and. the quiet and dazzling 
mystery bevond. ‘The creative writer, in truth, 
comes closest to whatever is the essence in this life. 
He perceives with heart and soul, he doesn’t con 
coct pretty “currents” and “trends” with his mind, 
only to concoct new “currents” and “trends” as he 
obtains more information. Lhe creative writer gets 
nearer to reality than does the imtellectual. T once 
heard a professor at Harvard say to his students in 
a class in the history of the French Revolution 

“Tf you wish, you mav ignore the list of ten 
books of history and politics and economics on the 


period. But do not ignore Dickens's 4 Tale of 
Two Cittes. That book tells vou more about the 
French Revolution than a hundred non-fiction 
books can tell you.” 

A writer must never relinquish any part of his 
noble heritage. Perhaps the most important is 
his inherited and unassailable right to be mag 
nificently irresponsible. By this I do not mean, of 
course, for the writer to be adolescently immoral 
and vulgar and silly. IT mean something totally 
different. [I mean for the writer ever to be free 
spiritually, immune to the pressures of fleeting 
fashions of living and of thinking. The late Sin 
Clair Lewis was especially saddened by the fact 
that the United States is inhabited by so many men 
and women of “measured merriment.” men and 
women who smile mechanically, who are afraid 
of laughing inwardly, who restrain’ themselves 
from acting and talking as their innermost con 
victions, both intellectual and emotional, impel 
them to act and talk. The writer must take from 
life with the same bounteous generosity with 
which the good Lord gives to life. 

Whis is to say, the writer must ever be a non 
comformist. This does not mean that he must go 
out of his wav to be ditherent The ways of the 
world are, to a large extent. sanctioned by the 
wisdom of the ages. But some of the generally 
accepted opinions of the world and a good deal 
of the accepted attitudes towards people and. sit 
uations are encrusted with nothing more than his 
torv—so people think and feel now because so 
people have thought and felt down the centuries 
The writer must be especially careful of the pres 
sures of custom and time. He must be scrupulous 
ly honest with himself and with others. the feel 
ings of others, putting down on paper only what 
he truly feels and what he thinks other truly feel. 

Is he writing a love scene? Then he must be 
careful to write that scene as he himself. and none 
other, pictures that scene, down to the last decimal 
point of emotional truth. He must not write it as 
Hemingway would write it. or as Dorothy Parker 
would write it, or as André Gide would write it. 
or as Willa Cather would write it. He must write 
it as his innermost self prompts him to write it. He 
must dig deep and still deeper into his own self 
and put down on paper only what he finds there. 
What makes new writers important is that they pre 
sent to the public their innermost selves. and not 
copies of other writers. Hemingway is important 
because he writes like Hemingway and no one else 
he writes about the man-woman relationship as he 
himself sees it. Similarly with Faulkner. 

What counts is personality, your own true and 
honest personality. Do not hide it. Expose it to 
the world in universal terms, but always be vour 
self in those terms. This personality is. in the end 
all that matters, it is all that people are interested 
in. The more truly you present your personality 
the more will people be impressed by you. 

The passion of personal truth is one of the es 
sentials of sound and enduring writing. No read 
er can fail to be impressed by it. It stands on its 
own. It is, after all, all there is to style in_ the 
erand and immemorial sense. Style is not a kind 
of sentence structure, a mannerism of phrasing 
Stvle is something over and beyond this. It_ ts 
personality. If you conceal your personality, if 
you violate it by covering it with the copy of an 


other's personality, you are not a writer, you are 
a merchant of words. 

It is possible to go quite a distance by copying 
another. Writers have made money and achieved 
temporary reclaim by copying Hemingway and 
Faulkner and D. H. Lawrence and Sinclair Lewis. 
But they have passed on, for the sober judgment 
ol thre world looks down Upon carbon Copies. It 
Wants personal truth, personal insight, personal 
perception, 

It is not easy to be personally truthful. We all 
trail clouds of inthuence. We like a writer, so we 
unconsciously tend to write like him. We also tend 
to be subject to the literary fashions of the mo 
ment, 

Is there what looks like a demand tor hard 
boiled writing, adjectiveless writing, brittle chia 
acterization: People talk about it... the New 
Yorker buys barrels of it, even Mademorselle seems 
to like it. even the fflantic sometimes buys it. Let 
them buy it. It is no concern of yours, except it 
this sort of writing happens to be natural to you 
Otherwise shun it. Write only in the manner that 
pleases you, that makes vou feel inwardly good 
and at peace with vourself. Tf that way happens 
to be the slow, meandering wav of, sav. a Henry 
James. or even Trollope, write that way 
only, even so, do not imitate James or Trollope. 
Write only as vour own self propels you to write. 

The inner self of a writer is a mysterious and 
lovely and sublime thing. It must be tended gent 
lv, and it must be trusted, and it must be given 
full rein. And by this IT mean only that you must 
trust more and more to vour subconscious 


Have vou an idea? An idea that is vet vague 
but seems to be filled with creative meaning? Then 
mull over it and caress it. and let it gestate in youn 
unconscious. Recall it at night, just before going 
to bed, recall it at high noon, recall it. now and 
then, even in the subway. Do not push it. Only 
caress it intellectually spiritually. Never let 
it leave vou. Soon or late perhaps in a month 
perhaps not till two, three vears have passed it 
will spring forth in full bloom, a story or a poem 
almost) wholly Shaped. Many of my. stories and 
poems were born this wav. 

\ final word about editors. Beginning writers 
especially are afraid of them. That is foolish. As 
a veteran editor myself, I know precisely how 
foolish that is. It is editors who are afraid of 
writers. Every editor, deep down in his soul, has 
respect for any one who can write a four-line 
poem, and he stands in awe of any one who can 
Write a short StOTN OF a novel 

So don't be atraid of editors. Without vou as 
writers they would have nothing to print. And be 
especially glad) that) so-called first readers are 
often recent graduates from colleges. “These voung 
folk are, in many cases, the salt of the earth. They 
are still idealistic. they still yearn to pick up a 
pearl of great price in the morning avalanche of 
scripts, and when they think they have found one. 
they leap with jov. They are not jaded, as are 
their bosses. Vhey are enthusiastic, they will fight 
for vou all the wav down the line. And what are 
they looking for, these wonderful voung sub 
editors? “They are looking for expressions of fresh 
and honest truthful personality. Don’t let 
them down. Don’t let yourselves down. 
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A best-selling novelist 
tells vou her method 


[Start Out with Research 


a 


By MARIAN CaAsrit 


\M not one of those tidy authors who vo to thre 
I library carrving a complete dossier of charac 
ters, a careful statement of theme, and a de 
tailed novel outline. On the contrary, when IT start 


may research Pousually have only a deliciously vague 


idea of theme. main character, and locale of the 
projected novel. My research clarifies all three 

From reading about a certain region, there of 
ten comes a de frnineg ol the me, a clearer pe plion 
of the philosophy of the time and place. I begin 
too ser THN character who IS a Wotan be 
Cause it is easier to write about a member of one’s 
sex) until she becomes a living, believable person 
to me. Obviously, the locale is growing sharper 
ind more detailed all the while 

Presently, out of this far-flung reading evolves 
a story, a plot if vou will, that springs more or less 
inevitably from the period and the terrain. 

Hence T depend on my reading and interview 
ing and on-the spot observations to do far more 


for me than merely to provide me with a historical 


background give bone and sinew to. the 
story itself. So amy research will doubtless alwavs be 
done this. broadside scattered fashion, like 
firing a shotgun instead of a rifle. in the hope that 
some of the buckshot will find a target. 

My method, vou see, offers no short cuts. For 
each of my period novels, [have given a vear or 


Varian Castle rew uf parsonage, living, 
“ais says on the sk me of the land.” taught 
r country school at 16, then went to college, 
her wa barnstorming on the Chautau 
yua c1rceuits during the summers. She now devotes 
herself to writing, kee pine regular office hours and 
producing novels, short stories, and other work 
appearing mm the Atlantic. the Woman's Home 
Companion, the Readers Digest, Harper's, ete. 
Her novels have been best sellers, The Golden 
} reac llion hard covers, 
000 rn the paperb wk reprint. Deborah was 
yeprinted in seven foreign countries. Her latest 
work, Roxana, published im 1955, is proving ex 
cecdingly popula Castle and hey husband 
went to Colorado tor thetr health and stall live nM 


1956 


more of evenings, and often of davtimes, to lei 
surely reading about the region and the times. It 
is by far the easiest and pleasant and most. satis 
fying part of gestating a novel. Because in this 
stage, the novel looms ahead. sound and satisfying 
and beautifully written. with even some claims to 
ereatness, Alas. this lovelv vision diminishes 
and pales with every word of actual writing that 
goes down on paper. 

Phere are two courses open to the writer in de 
picting a period. He may use a factually accurate 
picture of the place and times in which to. set 
his wholly fictional characters: or he may use a 
mvthical and only vaguely historical setting. 
choose the former. Tt is a great deal more work, 
but it gives a credibility and richness of color ob 
tained in no other wav. 

Using this fact background, which entails so 
much effort tor the author, also usually means that 
the main characters must be obscure. You cannot 
for instance. fix the vear ISS] as the date of vour 
novel, and locate it in a known citv, and then 
have the main character be the governor's lady or 
the star of a certain opera. because such people 
were real and had recorded biographies. You may, 
however, choose for your heroine a prairie school] 
marm, or the daughter of an itinerant preacher, o1 
the ingenue in a traveling theatrical company. 
Then vou are tree to do whatever vou like with 
these unknown and untraceable characters, against 
the colorful fabric of your fact background. 

If vou choose to write about the recent past- 
that is. within the last hundred vears—vour task 
will be both easier and harder. Easier because vou 
can still find oldtimers who lived vour storv. or 
know those who did: harder because these very 
people do remember, and vou cannot make mis- 
takes in speech or customs or costumes 

Deborah, which appeared in 1946, was a thre 
generation novel about a girl born on a Middle 
Western prairie who, as a result of a blow to het 
pride, acquired a passionate, almost belligerent, de 
sire to be educated: to be safe from further hurts; 
to feel proud in her own community; to “be 
somebody.” “The story followed her quest—her at 
tendance at a little prairie college, her marriage 
to a school principal, her dreams for her children, 
the ironical wav those children” frustrated her 
dreams, and then eventually her fulfillment and 
satisfaction in her granddaughter. 


It sounds simple enough, stated that way. Mere 
Iv the tale of 50 vears of life, starting with a 17 
vearold girl in the “nineties. But first to 
read a history of the Dakotas. Thad to brush up 
on the economics of the period—the panics and 
drouths and land rushes. For, almost more than 
war, the cconomic cvcle atlects a woman's lite. Is 
her man out of work? Has drouth driven them oft 
the farm? Does panic stalk the Tand: 

I had to do caretul research into the clothes of 
the period tor both men and women. Derby hats 
that dented easily and were often carried caretully 
under one arm. Hair oil (macassar oil) on gentle 
mens heads that forced wives to crochet anti 
macassars to protect their chair backs from that 
oll. Ladies’ hall hoops or “tilters” that had to be 
managed so sitting down or entering 
door. mutton sleeves, those ungainly things 
that must be stutted skilfully inside a lady's cloak 
by knowledgeable gentlemen. 


Lhe very connotations of the words Jady and 
entleman were dilferent then, and as powe rhal as 
a moral code. None of today's. slightly ironic 


even jeering, note was those words the 
nineties. 

But there is more to background research than 
reading up on the history and the clothes and 
the geography of the region. There are the slang 
CNpTessions the books that reposed on parlor 
tables, the popular songs that made vouth tremble 
with romance and then, throughout their long 
lives afterwards, sigh whenever thev heard them 
Most) important of all was the thinking of the 
times: which things were admired and which were 
frowned upon. Phere was the “modern” girl who 
bicvcled and wore her skirts clear up to her ankles 
ind read) Shaw There was the risque girl who 
had once seen Anna Held and knew what “chip 
pics” were. There was the nice girl who hid her 
love letters in the bottom of a handkerchiet box 
encrusted with sea shells 

All this went into a simple story of a girl named 
Deborah who started out in 1897 to trv to be 
somebody. 

In The Golden 


the setting out to my adopted state Colorado 


published in 1949) Tmoved 


Here I began on an entirely new course of read 
ing. Phe more | read of the raw, rough, brash 
mining towns of the boom days, the clearer became 
mv main character. Carolina, child of a religious 
fanatic, and child of the brawling mining camps of 
the ‘seventies. emerged. 

I saw her as necessarils tough, violent, crue] 
passionately upright, and passionately — loving. 
Pough and violent because she would not have 
survived those harsh davs otherwise. Passionately 
loving because hers was a large and generous 
nature. Passionately upright because after, all, 
she was the child of her father and his teachings. 
And in the end she returned to those teachings, as 
most of us return to the faith of our vouth. 

Dhere is a certain delightful imminence about 
doing research for stories laid in the last hundred 
vears. For The Golden Fury 1 visited) mining 
towns and talked to people who clearly recalled 
the ‘cighties and ‘nineties. I interviewed a charm 
ing old lady who, as a child of six, had actually 
crossed a certain 12,000-foot mountain pass in the 
summer of I871, which was the year I planned to 


14 


wave MN drotina, as a CYOSS that sare ASS 
( hild that 


I found out what a real-life voungster wore and 
What people ate and how they survived a blizzard 


at that high altitude; [heard about the ubiquitous 


fancy ladies in the carriage just ahead, and how 


they greedily snatched the child’s lunch away and 
ate at themselves 


Visiting a mining town in person, TE went down 


into the same mines that started operating 70 years 
ago. Twas conducted through the last remamine 
smelter. | tollowed the ancient burro trails along 
the sides of the gulches 


In addition to this visiting of actual locations 


and talking to actual people and an addition to 


reading books and articles mic doctoral theses 
there remains the great treasure cache of con 


Ltemporary records— letters, yourtals mews 


papers. Tt ts dl well to read books about 


early davs, written lone afterward. But there ts 


terrible urgency about reading brittle old 
newspaper dated in ISSO, that vesterday morning 
the sherit found the body of Maas Hlarkins 
in the allev back of the variety theater, dead) from 
a dose of laudanum. Or that John Moore was shot 
dead on Tuesday in a brawl. betor he back tine 
to draw his gun. Or that the body of an uniden 
tified man had been discovered on the sawdust 
floor of the Gold Nugeet Saloon. evidently dead 
of pneumonia 

In such items, written at the time, there ts 
erim reality more melodramatic than fiction 

Phe research for my latest novel, Roxana, with 
background of touring theatrical com 
medicine shows in the erehties was. a 
do First. because onthe spot research is Gomme 
the midst of the handsomest mountaim scenery 
imaginable Then, because it is the storv of the 
easlight or kerosene circuits of the carly mountan 


theater, PF could actually prowl around some of thr 


stout old) stone or brick opera theaters. built 79 
vears ago, soon alter the first churches and schools 
and fire-hose houses went up Private enterprise 
could always be counted upon to erect the 
saloons ) I he se OCC sional old ope ra houses st ind 


intact today because when the ore p! wed out, the 
population simply turned the keys in their locks 
and moved on. Although many more Unele Tom’ 
Cabin shows plaved in the earls theaters than did 
opera COMPAaTles they were ilwavs known as 


“Grand Opera Houses 


LI. in the name of research for R I 

cle lightful thines like st madine im then iddle ol 
a lone-deserted Stage declaiming to an empty 
house I felt mv wav. backstage into darkened 
spook-filled dressing rooms. disturbing the rats and 
cobwebs in my prowling. read by. flashlight 
thines written on dressing-room walls: the names 
and dates and timeless comments of those lonely 
or cocky barnstormers of 70 vears ago. 

In trving to make Roxana real, first to myself 
and then to the reader, I retraced on the map with 
mv finger, or with my eve along the steep sides of 
eulches, the stagecoach routes followed by the 
early theatrical troupes or medicine shows 
could see those long-ago troupers winding then 
wav from town to town, offering Hamlet or Lady 
ludley’s Secret to the romance-hungry, or selling 
Indian herb tonics to the eullible 
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I retraced the routes, too, of the old narrow 
railroad lines, now. often converted into 
modern highways, and tried to recapture the ex 
citement of a young actress on her way to a new 
boom town where the voung men (always single 
and personable, she was sure) were said to throw 
solid gold nuggets and real-gold watches right on 
the stage at the feet of their favorite actress 

Perhaps all this seems like an unnecessary lot of 
work merely to establish the feeling and back 
ground for a novel of the early-day theater in 
Colorado. But out of it grew whatever solidity 
and credibility the story possesses. As | talked to 
old pioneers here and there the theme ttself 
crystallized. To came to realize anew that it) took 
two kinds to tame a wilderness. The reckless, ad 
venture ones to Open a Up thre planne Ts 
and stavers to settle it down. So in omy novel the 
Renner parents represent the two Contrasting 
types, as do the two Renner girls themselves 

Standing on the corner of a nearly deserted 
street in a windy mountain town, have watched 
a weathered old fellow talking about the past 
Ihe lines in his tough, knotted old) face would 
soften with remembering as he pointed out thre 
landmarks of this once gaudy mining boom town 

Sure, right there where vou see that hole in 
the ground used to be the hotel. Senators and 
generals staved there sSchind vou. backed up 
against the mountain was the ‘Row’ —begging vour 
pardon mam. And this here house [m= living 
in used to be the depot Tracks torn up vt irs 
ago. Why, they used to run three trams a day 
from Denver, all jammed with) prospectors But 
the only crowds we get now are folks coming up 
to ski in winter, or picnickers scatter paper 
plates and beer cans all summer 


gut the ore is still here With just littl 
capital "And the wrinkles would squeeze up at 
the corners of his eves like tiny accordions You 


know the old saving— The only sure thing about 
luck is. its bound to change 

Things like that are a part of research’ ante 
Colorado's past 

When have accumulated a vast sprawling miss 
of notes on thre place and period ] start to write 
I am never sure which of the basic trio in novel 
planning comes first. the theme. the main chat 
acter, or the background. Perhaps it's the back 
eround, because it has so much to do with theme 
and characte! 

In doing research for a period novel, one finds 
that environment affects theme and plot and char 
acter. all the while, ironically enough, that the 
main characters are battling to affect the en 
vironment. Out of all this study of the back 
ground—physical and historical—there always seems 
to emerge the kind of character that would have 
been fashioned by the time and place The 
theme, too, takes shape as a result of the juxta 
position of main character and environment 

However, this developing simultaneously — of 
backeround, theme, and chief character not 


easv: it is like driving a three-horse team and. see 


ing that cach horse pulls its share of the load 


k ARNEST and ardent identification of oneselt 
4 


he most COMMON 


with thre past prevents ol 
with the past: prevents one of the most common 
sins of the period-story writer That is the sin of 
oversimplification, of looking thre past as a 
gentle, quaint, once upon era It is an easy 
error to fall into, for looking back into history is 
like looking down on the landscape from an air 
plane Ihe ranges flatten out; the  badlands 
smooth into mere dimples: the canyons become 
faint veins ina leaflike pattern But once we get 
right down on the level of the story and live in 
it and with it, we cease to feel bland and patron 
ivine: the terrain suddenly looks formidably rough 
Close to the heartbreaks and worrtes and exulta 
lav. we suffer and worry and 


It is a temptation to regard the emotional and 


nenita problems of the past as somehow simpler 
md “cleaner” than those of today. As if the fact 


that the jargon of psychiatry had not been invent 
eh the storys took place miecalt that thre prob 
ems dealt with by psvchiatry did not exist: either. 
Greek plavs teach us better than that. Our mod 
erm con plexes we older than Aristophanes. And 
e it is unwise for the author to brandish his 


knowledge neuroses and psychoses and 


various personality maladjustments are not fancy 


modern inventions. Eve herself had) some odd 
mental twists: the whole serpent story does not 
bear too close scrutiny: wi ( ns mind would 
have provided handsome ground for the probings 
of the deep psvcholovist of today 

So, just because one is writing of the nine teenth 
century, which was squeamist tbhout airing and 

beln its less rest Hipuises. it does not 

ean that we. in writing today. should be squeam 
ist bout picturing those impulses with all thei 

But above all. let us never regard the past as 
Lal S not quan the moment it 
was being lived. It always terribly: modern 
and rushine and complex. Youth was alwavs drunk 
with the tact of be ine young t was €ver a prob 
lem to its elders, who remembered a better, simpler 
day Youne hearts broke and mended then as 
now. Old hearts were heavy with the weieht of 
the vears them as now ind when ther broke ill 
too often did not mend 

Above all. in the period story. we must identify 


surselves inextricably with the period the 


Characters, remembermn humbly that whatever 
moment we happen to be living. this moment 
called “now.” even while we are reading these 
ver. lines. is turning the pist Remember 
ine that il too soon other students will be re 
searching into our quaint slang and out popular 
sones and our customs and costumes. And that 
we ourselves Vou and l shall have become only 


dim characters in a tale that is told 
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How to Build a Salable TV Play 


By At 


W' VP steps should one follow in building a 
salable television play from the moment of 
the inception of the original idea to the 
completion of the final script, ready to submit to 
one of the half-hour or full-hour program markets? 
This problem scems to bother writers, especially 
beginners, more than anything else. They may 
have little difhculty in thinking up ideas (although 
there is a wide difference between a good idea and 
just an idea) but then they don’t quite know what 
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to do with it. 

‘Their most serious mistake it demon 
strated in scripts submitted to me at my TV writ 
ing Classes) is to sit down the minute thev get an 
idea... any idea and immediately launch 
into the fast. almost frenzied, writing of the script 
in “final” form. The hardest thing to do is per 
suade them that the actual writing should come 
last, after a great deal of hard, preliminary work. 


(as 1 see 


It’s impossible of course, for anyone to tell any 
one else where to get ideas for original stories. All 
vou can tell them is where you yourself get your 


own ideas. I got one once, for example, from 
that common and available source, a newspaper 
artide. It told about a wounded gangster who 


smuggled a gun into a hispital and had a battle 
in the window to finish him 
a melodrama with a 


with rivals who came 
off. This made the basis for 
hospital background. 

Another idea came to me from a humorous anec 
dote told by a toaster at a banquet. Expanded, it 
became the basis for a humorous script. But I 
couldim’t possibly tell the people in my class that 
they can similarly be certain salable ideas 
by reading the papers and attending banquets. .\ 
successful writer I know said he once read a pub 
licity release from the banana industry, which told 
how ships from South America race against time to 
bring bananas to the United States before they 
ripen and spoil. He made this the basis of a thrill 
ing and suspenseful script in which typhoid fever 
broke out on the ship, the voyage was delayed, and 
a result, 


to get 


the hero faced financial ruin as 

But let us assume that vou have an idea, from 
some source or other. What's the first thing to do 
with it? Again, this will not work for every writer 


(no pat formula or plan will) but it will work for- 


many, and it may be helpful in one way or another 
to even more. 

The first thing to do with an idea is to examine 
it objectively, as if it someone and 
make sure that it is dramatic. Thus, if you get an 
idea for a story in which a boy meets a girl, they 
fall in love, get married, and live happily ever 
after, vou may think at first that it’s great. But 


were else's, 


when vou examine it vou will realize that it is 
weak, there is no conflict, nothing is at stake, the 
viewer has no interest “how it comes 
since there’s nothing in doubt. And if vou are 


smart, vou will therefore reject it. 
On the other hand, if vou have an idea in which 
a boy and a girl fall in love, but their parents op 
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pose the match, and this begins a round of frus 
tration, Complication, desperation, and etfort 
which is not resolved until the final moment 

then you will know that vou have an idea which 
you can do something with if you write it with 
skill. Shakespeare made Romeo and Juliet out ot 
it, and enmeshed his lovers so deeply in the con 
flict of his play that they found each other only 
in death. In a modern television play, you might 
a similar ending or, more likely, vou would 
lovers alive and in each other's arms 


writ 
end with the 
after solving the problems that beset them 

It helps many writers evaluate their stories if 
they set down the theme or premise of their idea 
The premise of our Romeo and Juliet love story, 
written as: “Love leads to 


for instance, might be 


death.” “Then we could) set down some words 
that might describe successive situations. Starting 
with “Love” we might write “Romance” to indi 


cate that our lovers must know some happiness at 
the outset. Phen we might write “Opposition.” 
This would mean that, early in the story, someone 
or something tries to separate the lovers one 
or both parents, or a rival, or financial 
ora call trom the draft board. 

Next we might write “Frustration” to 
that along about this point in our drama, our oy 
eTs are situation is more 
than they can bear: Then 
perhaps comes “¢ complication,” indicating that ow 
play will now reveal what happens as a result: of 
the desperate lovers take. And now 
we are getting alone toward “Resolution” —that 
point in the story where all the ends are 
gathered up. a Climax is staged, and we reach the 
final fadeout. 

Going over the words we have written 
ginning to think about them in specific, rather 
than general may 
glimmers of plot suggestion, even of scene descrip 
tion. Thus, as we think about “Romance.” we 
may envision the place where we want our lovers 
to meet. Phis will be determined by the type of 
people they are, and where they live. If they're 
San Franciscans, they might verv well meet at the 
lop of the Mark. Hl Brooklvnites, it might be 
Coney Island. 

So we go along, making little notes about ap 
parently irrelevant matters—notes which no eves 
but our own will ever see. 

But gradually the pieces begin to fall into place. 
Suddenly we discover that we don’t have to have a 
scene at Coney Island showing our lovers meeting 
for the first time. It will be better, and make for 


TEVETSES 
Indicate 


themselves: the 
thev must do something. 


be side 


action the 


le 


and be 


terms, Wwe begin to get some 


a livelier opening if they have already met, and 
“Opposition” is already upon them. 
So we scribble something like . “First: scene 


.. living-room in Marv’s home Mary comes 


down, dressed to go out on a date with Eddie 


her mother forbids her to go she has a more 
eligible suitor she wants her to meet he’s 
coming to dinner Mary and her mother have 


Mary goes off to her room in tears.” 


a fight 
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By such scribbles, we begin to see that perhaps 
coming close to a dramatic situation 
“parts” that 


we are 
real people with a real problem 
are full of emotion, and which will therefore afford 
actors and actresses a chance to display their tal 
ents to the full, rather than to simply sit: around 
and engage in idle conversation. 

So we go on. scribbling, working ou 
scenes until we have reached a satisfactory ending 
for our story. Then we examine our scribblings 
again. Sav, here’s something that can be eliminat 
ed entirely to speed up the action! After Mary 
goes sobbing to her room, we had a scene where 
she phoned Eddie and told him what had hap 
pened. But this scene is no good. Why? Because 
the audience already knows all the facts 
will not be interested. 

So let’s go right to the dinner scene, 
trying to control herself as the hand-picked suitor 
strives vainly to enlist her interest. She drops a 
hint that she has phoned Eddie, and that he’s boil 
ing mad, and on his way over. Thus we get an 
emotional reaction from Mother. from the 
suitor. And, more important, from our audience 

. thev’re on the edge of their chairs, waiting to 
sce what will happen when Eddie bursts in. ‘This 
dramatic 


rough 


and so 


with Mary 


is one of the vreat secrets of successful 


writing ... to set up situations where the audience 
is held spellbound, waiting to see how “it’s going 
and “what's going to happen next 


goals, if vour basic story ts 


to come out’ 
You can achieve these 
truly dramatic. by carefully arranging vour scenes 
them, and by eliminating 
story and the 


most out of 


hold) back 


to get the 
those which 
pace lag 

All right. You have 
thrown out the poor ones, retained the ones with 
dramatic punch, arranged them satisfactory 
order. Scene One is now going to contain roughly 
Iwo will cover something like 
this; What nexty The final 


Surely it’s time to begin actual writing! 


scanned your scribblings, 


this action; Scene 


and soon. 


No, not quite vet. if vowre smart. Betore 
starting the script, let's do an outline. First, let's 
outline ou of characters. Take Mary. Let’s 
give her a name. Let's put down on a sheet of 
paper everything we know about her... her age 
background evervthing. 
Because by to know het 
She becomes a real person. Later, when we come 
her words and her actions, she will be real 
on paper instead of a cutout... she will sav and 
do only the things which this particular Mary 
would sav and do in actual life... she will be a 
genuine (hence an interesting) person rather 
than a “type 

Do the same thing with vour settings. Last them 
Describe them... not necessarily for the producer 
director, but for vourselt so vou know every 
inch of the every, picture on the wall, 
every ashtrav on the furniture. Phe more vou 
know about your places and your people. the more 
convincing your script: will) be. 


cast 


appearance, mnterests, 


so doing we vet 


to Write 


TOOTS, 


Now, do the story outline. Do it in the present 
tense, but make it as dramatic and exciting as vou 
can. Some eflectively state their entire 
premise the first) sentence or paragraph of 
their outlines . through some attention-getting 


writers 
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phrase that virtually compels the reader to read 


on: 
“This is the story of a woman caught in 
the most fearful dilemma that can affect 
a marriage.” 

If he is halfway human—and some TV producers 
are!—the prospective buyer will have to read on. 
His interest is piqued. What is the “most fearful 
dilemma” that can affect a marriage: How is the 
heroine trapped by it? Does she get out or doesn't 
sher He'll want to Know. the and he'll 
read on into vour outline to find out. 

See how more exciting this 1s 
outline which 
Saunders is tall. good-looking. 
woman who lives in a typical suburban home neat 
Chicago. She has been married for 20 vears and 
has three children. One she 
Garden Club and hears a bit of gossip that upsets 
her. \ friend tells her that her husband has been 
seen with another woman ds 

Producers are busy men. and they will not read 
such prosaic material hoping that it leads some 
where. You must them at the outset that 
vour story 7s dramatic and a dramatic outline 
is the best wav of doing so. 

Some programs will buy from outlines only 
and prefer outlines, even tor hour-leneth 
shows, that are no more than two or three pages in 


ANSWETS, 


than the 
begins: “Edith 
middle-aged 


much 


goes to the 


show 


SOTLIC 


leneth, double spaced. 

So. when vour outline is 
see what happens. Tt 
also have to submit a complete script at the same 
time, to prove that vou have the ability to write. 
in terms of dialogue, action, and camera-movement, 
the story which vou have outlined 

But if vou will painstakingly and carefully go 
through the steps suggested, [T can guarante¢ that, 
(nothing can guar 
Wore 


right. trv it out 


you're unknown, vou may 


vou may not make a sale 
antee a vou will 
about dramatic craftsmanship, and will turn out 
a much more professional script, than if you. sit 
as so beginners do. and try to bang 
hastily 


while 


sale!) earn a great deal 


out ia complete 
conceived and largely undeveloped idea. 


script on the basis of a 


“I'll be back to fix your lunch and you run over 
to Madge’s if Daddy starts to choke you again.” 


$< 
/ 
y 
\ 
= 
\ 
= 
| 17 


By CATHERINE CLARA PATTERSON 


Hk writing students in our colleges are look 

ing for help, and they are turning for that 

help to you who sell vour writing. Can 
you help them? Of course they do not sav in so 
many words that they want aid. They preter to 
give the impression that they are building a modern 
literature. Perhaps they are. 

How do I know that they are asking for assist 
ance: An author may be without honor his 
own college or his own town, but not to the writ 
ing students if his mame is listed in the Readers’ 
Guide to Periodical Literature Recently saw 
the president and the secretary of the Writers’ 
Club in the local college searching that guide. ‘The 
president held the college catalogue open at the 
faculty roster while the secretary looked the 
guide. The president would call off the faculty 
name—"“Smith, W. 

Phe secretary thumbed the guide for the past 
five years. “Nope. Smith not here.” he said 

“Stewart, C. H..” droned the president. 

“Ves, twice, 1951-52." replied the secretary. 

“O.K., invite him for ‘pril.” said the president. 

Invite him to what for Aprily Why, to talk to 
the Writers’ Club—tell them how they, too, can 
publish; how thev, too, can get a toehold on the 
long dimb upward, Stewart. C. H. may have pub 
lished a technical article on how to prune roses 
or skin-dive—the Writers’ Club is not choosy—he 
has published, hasn’t he? Or Stewart, C. H. may 
be a townsman who has sold a storv to the Sat 
nrday Evening Post. Waving exhausted the faculty 
roster. the college Writers’ Club moves on to. the 
membership of local writers’ groups 

In any case, Stewart. ©. H. is in for a surprise 
if he agrees to talk to the club. If he cares about 
the ambitions of vouth he will be faced with prob 
lems. problems that may seem without solution 

It is to be hoped that Stewart, C. H. can see the 
sof pink cloud surrounding the jangling armor of 
sophistication that hides the quivering half-jellied 
flesh of these writers If he can not see the cloud 
and can hear only the jangle of the armor he would 
do well to stuff his worn copics of How to Write 
back into his brief case and bow out. But if he 
can be patient, if he can take it, if he understands 
vouth, he can help them. 

fut take it he must if he remains to talk to 
them. First it is their patronizing smugness that 
will surprise him. If Stewart, C. H. writes articles 
about roses or other homely subjects he will soon 
be told in a nice wav by some voung blade, “Well, 
of course. I write science fiction, but I’m not in 
teresed in simple science.” 

No doubt the science fiction writer has a manu 
script that he will be glad to read or have Stewart, 


Catherine Clara Patterson is a psychologist by 
profession, a writer of fiction and articles by avo 
cation. She ws now working ona novel of the lum 
ber regions of the Sierra. She is a professor at 
Santa Clava College, and a counselor, 
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Just talk to a writing class and you'll discover 


The Beginner’s Illusions 


H. read. Phe lack of basic knowledge in any 
field of science shown in the manuscript: will ap 
pal Stewart, C. H. Can he hold itz) Will he 
remember that these are young literati who will 
enroll in only those science courses which they can 
not escape, and that they resist learning in the field 
of science? 

Let's hope Stewart, ©. H. has the fortitude to 
continue with his discussion of the place of the 
artidle in today’s magazine market. When he speaks 
of the need for keeping the article simple, direct 
factual, and, above all, interesting by the use of 
the methods of  fiction—drama, conflict, good 
theater—some of his listeners will assume expres 
sions of boredom. They have no time for the 
simple, the direct. One of them probably the one 
with longish hair parted in the middle and slicked 
back in shining wings on each side of his narrow 
head—will sav that he does write articles but. is 
interested only in the satirical. Most of his col 
leagues will nod wisely in agreement. “Thev all 
write satire, or so they believe. 

Will Stewart. C. H. be patient. be understand 
ing? Will he know that all voung thinkers are 
rightly contemptuous of much, that they are im 
patient and want to lash out at what they scorn, 
and have not learned to value what is good—the 
gvood they take for granted without comment? 

When Stewart, C. H. speaks of the simple and 
the direct tone of the artidle again he will observe 
furtive smiles and understanding glances among 
his listeners. Will he understand that the simple 
statement is beneath their notice? They are de 
voted to the use of svmbolism. “They may know 
little of Shakespeare but one of his lines thev have 
taken for their own: “By indirections find dire 
tions out.” Or they have paraphrased it suit 
themselves: “By indirections point directions out.” 
Their writings must be replete with indirections 
svmbols. Their everv conversation is Cast in sym 
bolic language—hep talk. If Stewart, C. H...can 
construe “Dig that crazy square’ he will know 
that simple and direct expression is something to 
which these voung writers must be gently led. 

Another of these earnest writers—no doubt he 
is the chairman of the Young Democrats or the 
Young Republicans—will let it be known that he 
writes artides on government. If Stewart, C. H. 
listens to or reads one of these articles, will he show 
surprise that this young political leader eschews all 
fundamental knowledge in political science and 
history? 

As the writer of science fiction has declared him 
self not interested in simple science, so is this 
writer of articles on government above the spade 
work in history political science and eco 
nomics. If Stewart, C. H. can read the article look 
ing for its merits in exposition and argumentation 
and hold his fire in regard to basic knowledge 
until later, he can help the earnest writer. 

These young folks are either supersensitive or 
callously brash. In either case they have to be 
brought by indirection to a realization of their 
need for more learning in the fields where they 
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possession of vouth—an older person who shows 
Stewart, C. H. 


“Tittle 


would write, to an appreciation of the power of 


thie simple word, the direct: statement. learning is a “oraz square Let 


It Stewart. C. He is a successful writer of the take comfort in that and never mind the 


short story, if he sells often to magazines, let's storv” and “some dav when I have time.” 
again hope that he can take it. One of these tyros It he really wants to help these kids. and this 
he will contess that 


bracelet yjingler im particulia 
he not whip out his litthe story” between a 
lute breakfast and an early lunch on Friday before 
for the slickys—the qualitv magazines or nothine theavy week end. No. he will be humble. He will 
that’s for me. bov! tell of the months of gestation of that plot before 


Stewart, ( H. may shock his hearers by an ioever saw the light of vellow. first-draft pape! 
living He will tell of the travail to bring it into beime. of 


Word that they can stomach better than begin 


ners—Will put him in his place. To quote directly 
fromoone. “TP will not prostitute mv art by writine 


hounding that for vears he made a good 


writing tor thre pulps. Can he help these voune the walking back and forth in his study between 
folks to see that writing is an art, ves, but that it one sentence and the next These voung tolks 
also a ¢ raltsmanship is mastered through should be told the facts of writing lite. must 
tpprenticeship., Will he be able to lead them to an not go on believing in the myths of story birth 
understanding of thre permeable nature of the wall Unenlivzhtened they will never produc 
that separates the pulp from the slick and the slick \s for learning, now ds his time to Jet them know 
from the qualityvy The ability to tell a story is the unpleasant truths of research. Ele should. tell 
like a filterable virus—it Grows Streneth as it ot ‘hours spent im libraries plodding through 
passes trom cell to cell newspaper files, screntibre journals cook books 
Ino an effort to be gracious perhaps with a cde fashion magazines maps. market reports, histories 
sive to atone for the smug remarks of her col ind soand-eso, without end. Let them know that 
leagues, a girl will jingle her bracelets for attention the skilled writer does mot say casually that) in 
madosav. “TP read vour little storv in the Post. and April. 1935. in Wisconsin, his herome. a woman of 
thought it quite mice.” Then with just a trace of fashion dressed in-a knee-length gown stood under 
sShvness she will add insult to the injured feelings a lilac tree in tull bloom. No. he has verified every 
ol Stewart. C. H. with. “Some dav. when IT have one of those statements. Do lilacs bloom in) April 
time. [| am going to write a similar storv: IT have a in Wisconsin: Did fashionable women wear 
plot in mind. But my dithcultw is that | am afraid dresses up to their knees or down to their ankles 
that I can not keep it from being too erudite.” in 19352- 
When Stewart. C. H. winces she will hasten to Now is the time to tell them that successful writ 


add, “Oh, U didn't mean that vour storv is that wav. Ing Is writing about what the author knows. about 
Mir. Stewart No. of course she did not. In the what the author has experienced cither vicariously 
minds of the voung writers erudition is the private or in realitv. The broader his experience, the 
New Cooperative Hard-Cover Anthology Series 
Combines Works of Recognized Authors and Skilled Unknowns 
Whether you are a Saturday Evening Post paper In addition, large ads were aced in 
egular or a talented but undiscovered author key trade publication Hun f mailed 
f you can REALLY write, you now have an un circulars plus counter cards worked to promote 
precedented opportunity! Your story can be oles throughout the country 
published between hard covers, in distinctively Al! our cooperative anth gies (as well as our 
printed and bound anthologies—which we ad novels) receive the same all-out treatment: they 
vertise, distribute and promote . . to SELL! are printed and bound by ne of America’s 
National's acclaimed new plan is enabling the largest book plants, advertised nationally by 
many who have already taken advantage of it ur crack advertising agency ushed hard by 
to enjoy the professional recognition, necessary ur sales promotion dept to make the 
prestige and career-boost previously available books sell—for besides professi | recogni- 
nly to book-length authors in cooperative pub- tion. we want our authors to quickly recoup 
|| hing—but at a fraction of the cost to the their amazingly small investment and make a 
author! cash profit! 
Accepted authors receive a royalty on every if you have faith in your story, this is your 
book sold! . . . You receive free copies—but chance to do something about it! 
are not obliged or expected to buy any books All stories must be original, unpublished MSS 
You retain the copyright and all subsidiary 2,000 to 5,000 words. Every type wanted 
r ghts . In additicn to review copies to ap Juvenile stories—not ‘tiny tot’!—-wanted for 
propriate publications, copies are brought to the separate series. Submit to: Juv. Ed.]| STAMPED 
attention of motion picture studios and radio RETURN ENVELOPE REQUIRED. Complete re- 
TV story departments. port on every MS. No reading charges. 
The latest volume in this series is on the mar ibmit MSS. or write for further details to 
ket. It was advertised by display ads in the SHOR RY EDITOR 
Times Sunday Book Review, N. Y. 
Post Los Ingeles \firrvor. Seattle Post In NAT IONAL PUBLISHING 
telligencer, Denver Post, and in ads featuring COMPANY 
the local author’s name in his home-area news 15 West 44th Street, New York 36, N. Y. 
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WE NEED STORIES 


Hollywood agency handling top Hollywood stars needs 
story material of all kinds suitable for adaptation to motion 
picture, radio, and television production. Your story does 
not have to be published to 

SELL TO HOLLYWOOD 

60° of movies, and almost all television and radio pro- 
ductions, are made from unpublished stories. The head of 
our Story Department, who was with the Story Department 
of Warner Brothers Pictures studio for four years, can help 
you SELL YOUR STORY 

Our brochure describes in detail the kind of story material 
needed. For full information send 25c to cover costs of 
printing, handling, and mailing. The 25c is refundable when 
you send us your first story. This small charge is necessary 
to prevent our Story Department from being flooded with 
requests for free literature from curiosity seekers or others 
not seriously interested in selling stories. Address your re 
quest to 


CHARLOTTE SAGER, Head, Story Department 
THE HELEN AINSWORTH CORP. AGENCY 
BH Box 224 Beverly Hills, California 


WRITE FOR TELEVISION 
Learn How You Can Earn from $200 to $1200 


per script writing for this fabulous new medium 
Send for free information 

DAUGHERTY’S SERVICE 
703 Pulaski St. Lincoln, Illinois 


RIGHT WORCS WRITE CHECKS! 


Make your plots pay! Many I've he!ped have 
Movies and TV ver 15 years of scripting experience 
inside Hollywood Studios COMPLETE writing help, or 
Ghosting, on Novels, Stories; Screen, TV, and Stage Plays 
Write me problem for free reply 
JESSICA FOX MAY 


5602 Fernwood Avenue 
Hollywood 28, Calif. 


old to 


your 


Phone 
HOllywood 2-5448 


WILL LOZIER 


Now offers the writing profession a complete literary 
service. Drop me a line and tell me your needs 


LOZIER LITERARY SERVICE 
134-25 Cherry Avenue Flushing 55, N. Y. 


GHOSTWRITER 
Over twenty years experience in mending writ- 
ing for marketing. | do not tell what to do. 
1 do it for your. Reference women’s WHO’S 
WHO. Corres fonce requires retun. post 
age 

NATALIE NEWELL 
2964 Aviaticn, A.!. Miami 33, Florida 


SALVAGE THAT SCRIPT! 
CRITICISM, $1 per 1,000 words. No flattery, but 
honest, constructive help. BLUE PENCILLING, PLOT 
TING, REWRITING, EDITING AND TYPING 
Write me about your literary problems, enclosing a 
stamped envelope for reply 


Robert A. Wise 


P. O. Box 338 Sierra Madre, Calif. 


deeper his knowledge. the greater is the assurance 
with which he moves about within the confines of 
his plot, the easier it is to discipline the vagaries 
of his characters; they do not get out of hand and 
jump over the bonds of time and place, of eco 
nomic and social position. 

This is also the time to tell them that the write 
cultivates the great emotional forces of his being 
He does not smother and repress them: he trains 
and expresses them. He can not afford to cultivate 
cynicism and scorn. He is not afraid to be him 
self. He loves and he hates, he fears and he exults, 
he recognizes envy and jealousy, cowardice and 
selfishness in himself, and so will Know it his 
characters and cause them to show it truly. He 
feels Compassion and sorrow: he is proud and. he 
ishumble. The beautiful and the ugly arouse emo 
tional responses within him and he gives expres 
sion to those responses. In truth, the writer of 
worth believes in the words of Socrates, 
thyself that ve may know mankind.” It 
( H. can drive home. these points his visit’ will 


“Know 
Stewart, 


have been good. 

But on this high note of achievement is not the 
time to sav good night. It is the time to settle 
down to the give and take of question and answet 

the “gum-beating” so dear to the college student 

Up will pop the que stions about editors. “These 
innocents believe all the common superstitions 
about those who sit in judgment on the marketable 
It will not be easy for Stewart 
their minds of these fallacies 
College students are subjective in regard to then 
efforts. Their reasoning has long taken this form 
They say, “Phat prot. won't give mean 
g Habituated to these subjective ra 
tionalizations, it will be difheult for the writing 
students to accept the truth that editors read sub 
mitted manuscripts from a purely objective stand 
point. But perhaps Stewart, ¢ can 
where the faculty has failed: perhaps he can teach 
them to scrutinize their writing for the reasons 
for acceptance or reyection: it is Worth a trv. 


qualities of writing. 
to disabuse 


ave me a ( 


succeed 


Now is the time to impress upon them the neces 
sity to conform to all the details of usage and ett 
quette in the submission of manuscript to editors 
Phis task will require finesse, Many of these 
writing students belong to the blue jeans, flapping 
shirttails crowd who profess to believe that ap 
and etiquette are unworthy of 
consideration. But let Stewart, C. H. inform them 
that the appearance of their manuscripts may cle 
termine Whether they are first read 
ing. Let them know that their failure to enclose a 
stamped selbaddressed envelope was the 
their Opus was not returned: it was not that the 
editor had plagiaristic designs 

Thev should be schooled the tact 
every type of writing, even though outstanding i 
quality, is Suited to everv magazine or publishing 
They must read and read the output of 


also 


pearance form, 


Even a 


reason 


that not 


house, 


work. Write for free brochure to 


74 reasonable plan for authors editions! 


We can offer the most sensible method to authors who must pian for subsidy publication of then 


Big Mountain Press, 2679 So. York St.. Deaer 10, Colorade 


Note: Big Mountain Press is a subsidiary imprint of Alan Swallow, Publisher, with Dr. Stuart 
R. Northam taking over active management of this phase of Dr. Swallow's work. 


AUTHOR JOURNAL ISI 


those houses to which they wish to submit their 
work. Lo know their market is an integral part 
of their craft. 

Also they should be told the truths about com 
petition, supply and demand, in the writing busi 
ness. Tf they know that one editor may reject 
their piece not because it has no merit, but be 
cause he is overstocked, it will help them to thicken 
their skins against easy discouragement. “They 
will be reconciled to the endless mailing and re 
mailing of their work. 

It is well for them to be told about the varving 
degrees of rejection. No doubt Stewart, C. He. has 
examples of each kind on file which he can show 
them—the gamut from the impersonal printed 
form to the personal letter of criticism with the 
to come again. 

In addition he would do well to show them his 
file Gi a single piece, the rejection by one editor, 
the personal letter from another, and the accept 
ance with remittance from the last. ft will help 
them to understand that success im writing is in 
part due to perseverance. 

\nd speaking of perseverance, now Stewart, C.. 
H. has the opportunity to talk to them of the sys 
tematic day-by-day time allotment to writing. Let 
them know that the writer stands behind hinselt 
with a club and drives himself to that constant ef 
fort Ht he seriously hopes for ultimate success 
he does not subscribe to the statement of one 
dreamy miss who savs, “Oh, but 1 can write only 
when Tam ‘inspirated.” Let them know that in 
spiration comes when one has overcome the in 
tial inertia that confronts a writer when he first 
sits down to work, 

Writing, like any other exercise, requires a warm 
up period before the writer passes into that state 
ot high concentration where mental activity is at 
its peak. Some of these young writers never get be 
vond the warm-up period. They interrupt them 
selves, or allow themselves to be interrupted, and 
that inspired stale which they seck is) never 
reached. 

Let them know that even moderate success in 
the writing game comes only with tireless but ti 
ine effort. The lite of writer is one of lonely, self 
less hard work. 

It all that Stewart. CG. TI. has said has not dis 
couraged them—and it is to be hoped that it has 
not—these voune writers will agree that the writer's 
life is dithcult but that the rewards are worth the 
eftort 


Attention-Writers! 


Publication of your manuscript in book form is not 
the end, but the beginning of our service to you 
This is what your book gets: REVIEWS in key peri- 


odicals, complete PUBLICITY in your own area, ex- 
pert PROMOTION throughout the country, a chance 
for unlimited free EXTRA PRINTINGS. Many titles 


put hed on some form of sut jy ba Send your 
manuscript for editorial evaluation tc 

; GREENWICH BOOK PUBLISHERS, INC. 
Atten: MR. TAYLOR 

; 489 Fifth Ave., N. Y. 17, N. Y. 


SELL YOUR MATERIAL 


To the Reader’s Digest, McCall’s and Coronet—just 


k have courses n 
writing filler 2) article 3 hort stories. Free 
Ask for urse information by numb 
THE WRITING SCHOOL 


1555 Luxor Road Cleveland 18, Ohio 


MANUSCRIPTS TYPED 
according to editorial requirements, neatly, expertly 
Promptness a specialty—rush jobs accepted. 60c per 
1,000 words—50c above 10,000. Included free: extra 
first and last sheets and carbon 


Shirley M. Mooney 


Howkins, Texas 


Confession Story Courses 
| Supervised and self-study courses. Story criti- 
cism; plots sold; other services. Free informa- 
tion 

DANIEL KEENAN, Teacher 


P. O. Box 62 New York 63, N. Y. 


NUMERICAL — The “Write’’ Way To Success 


These courses t ite by aving you write complete 
st t IEA as t ragraphs! Yes, each 
es a story tial money- 
mé who has 


NOMINAL COST! 


THE NUMERICAL WRITING COURSES 
Geo. M. Osborne, Dir., 
3898 Chase Street, Denver 14, Colo. 


do it for you. 


Book Writing Help 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 


Write for my free descriptive folder entitled Book Writing 
Help. It tells you what | do and how we get started 


CHARLES CARSON, Literary 


Post Office Box 638-A, Manhattan Beach, Calif. 
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COMPLETELY NEW! 
a4 


From Editors’ Desks to You 


True Life Stories Revived 


True Life Stories is being revived ay a quarterly 
under the editorship of George Albert Glay. It is 
urgently in need of first person Confession. stories 
with suspense, emotion. drama. readability 

Manuscripts from 3.500 to LO.Q00 words are 
ceptable though the greatest need is in the 4.500 
6.000 bracket. Payment is do a word immediately 
on 

“The beginner is as welcome here as the profes 
sional, perhaps even more so.” comments Mr. Glay 
“for it is our aim to work with and develop new 
confesston writers 

Address Mr. Glav at True Life Stores, 101 1Oth 
t.. New York 16. N. 4 

Today's Secretary, 330 W. 42nd St.. New York 
36, is in the market tor short-short) stories—S00 
1.200) words—based on. situations of interest to 
young business girly but not romance 
It also publishes articles of the same length on 
subjects of interest to secretaries —ofhce procedure 
equipment etc. Cartoons are used. and occasion 
ally photographs. Payment for stories or articles 
is SSO-S60. for cartoons ton photographs SD 
on 

Queries are requested CONCETMINY  Prospectiy ¢ 
articles. Address the managing editor, Sally Clarke 

ig 

All-Pets) Books. Ine assocrated wath Pets 
Magazine, publishes works by experts qualified) to 
advise pet owners and animal hobbyists. Publica 
tions range from brief pamphlets to sizable books 

The firm obtains most of its material on the 
basis of assignments to writers known to be out 
standingly qualified in the specific subject matter 
sought. However, it iy receptive to inquiries from 
freelance writers 

jay Gossett. P.O. Box 151, Fond du Lac, Wis 
is editor. 

Vexmwo This Month is a recently established 
monthly magazine devoted to various phases of 
Mexican lite. [It is alwavs in the market for tree 
lance artiddes about Mexico up to 1.200 words 
preferably off-the beaten track material with a 
light. humorous twist. Personal experiences are 
welcome. 

Phe rate of payment is approximately 300 pesos 
(about S24. U. 8.) for an article of 1.200 words 
Address the editor, Anita Brenner, Atenas 42-601, 
Mexico, D. 

Maclean's, (SL Universitv Ave loronto 3 

Canada, now pays a minimum of S300 tor articles 


On acce plance. 


TV or RADIO JOB? 


An r jemand' 


National of 
3338 16th St. N.W., Washington, D.C. 


WANT 


thot residence & correspondence) 
New residence term rts Jar 3 
PLACEMENT 


Sroadman Press, 127 Ninth Ave. N., Nashville 
Tenn. is a book publishing firm especially in- 
terested religious works—devotional, homiuletic, 
expository, and fictional. Length should preferably 
be 30,000-70,000 words. William J. Fallis is editor. 

hate Ellen Gruver, children’s book editor, will 
consider Bible stories, biography, character 
building book MSS. tor preschool ages through 12 
Cars, 

Broadman Press publishes on a rovalty contract. 

io J 

True Experience, 205 E. 42nd St.. New York 17 
is interested im seeing short stories of about 3.000 
words—a leneth of which the magazine is) now 
vetting few. Rates vary but approach S175. Pay 
ment is On acceptance This magazine desires 
first person stories of emotional experiences in the 
lives of women 

| 

An erroneous address was given for Beacon 
House recent Author & Journalist. firm 
Which is in the market for one-act plays for high 
school use, is at Fourth Sioux City 1 
lowa 

J 

Ru Magazine 245 Filth Ave New 
York. ts interested articles on Oriental rug. re 
tailing, words. and offers 2o a word on 
AC COP It also publishes eood photog tphis ot 
rooms using Oriental payment Archie 
Cherkeszian is editor 

| 

Phe market for treelance articles im Stee Lys, 
Ave New York |. has become more 
limited, states Merrick Jackson. executive editor 

Phe magazine has arranged for a continuing 
series Ob articles ana graphics depicting the new 
expansion plans of the steel industry, and this will 
leave comparatively little space for other material. 
Phere will stil be room for some portant human 
interest COpN dealing with the steel industry, steel 
workers, and steel im use. Writers should invari 
ably query with outlines 

Steelways is skilfully edited beautifully 
Hlustrated magazine published by American Tron 
and Steel Institute. It up to an article 

| 

fudecibel, Box V1, Lincoln Park, Mich.. is in 
the market for articles—generally 750-1,000> words 
but longer if necessarv—on hearing aids. human 
hearing, and sound. The technical professional 
rather than the merchandising approach is wanted 
Payment is at a word. plus $5 each for 
photographs, on acceptance 

Queries should be made before submission of 
material. Address Jim Elliott, the managing editor 


EXPERIENCED 


Neat lepe ndab le, service. Appro d ed tyle on 

6-It bond st and last page 
7 free n spelling, gran 

mar, punctuation, et fread an nile 

to you FLAT. 40c pe P| POSTAGE 

Editing and ( pe tr 

words New typewriter 


AGNES. CAMPBELL 
868 South Pearl, Suite No. 2 Denver 9, Colorado 


JOURNALIST 


life Today, Southport, Conn., has expanded its 
held of interest to include articles on health and 
as well as on marriage, love. divorce, 
and community problems. This mag 
a word on publication. 


lo] 


Computers and Automation, 56 W. Ith St, 
New York Tl. is a monthly magazine exploring a 
relatively new and fascinating field—automation, 
cvbernetics, robots. computing machinery. It is 
open to both fiction and articles by writers who 
know the subject matter. 


course, 


psve hology 
lite, 


azine pays 


The stories, of belong to the science 
with special application to automa 


magazine will reprint 


fiction genre, 
tion or computing. The 
previously published fiction suitable. 

\rtidles may be popular or technical inasmuch 
as the magazine seeks to appeal both to scientists 
and to members of the general public interested in 
the field. No articles should be submitted without 
previous inquiry. Payment fon accepted material 
ranges trom $5 to $40 a manuscript on publication. 

kdmund Berkeley, who edits Computers and 
lutomation, is an rte on the subject and wants 
authoritative material for his publication 


While People Today is a statlwritten magazine, 
it isan the market for occasional picture stories of 


current appeal. Photos must be of professional 


Quality 
hdwin P. Hoyt, former editor and publisher of 
the Colorado Springs Free Press, has become chief 
editorial writer on Collier's. The statt of Collier's 


is heavily, weighted with former 
including Paul Clifford Smith, editor-in-chief: Ken 
Miao Arde mem 
Naturalls 


in fiction and articles 


new spape nen 


editor. and numerous. staff 


men emphasize 


neth 


bers these immediacy 


| 
The Money Getter’s Bulletin. G. P.O. Box 972, 
New York I, N. offers SIESTO on publication for 
brief experiences of field. 
Lhe magazine emphasizes selling by mail 


monev- making im any 


NOVELISTS! 


Technique of the Novel | 
by Thomas H. Uzzell 


| How to choose your subject, what publishers | 
buy, how to plot, characterization, drama, 
| viewpoint, best seller formulas, length. Au- | 
| thoritative, inspiring, lucid. New edition sold | 
| only by authors, strong, paper-bound. 300 | 
pages. $2.00. Sent by return mail. | 


| THOMAS H. UZZELL 


1818 Monroe St. Stillwater, Okla... 


A SUPERB HOW-TO BOOK FOR POETS 


write 4C € fu 
rder your * You Can Write a 
Poem 
GAIL BROOK BURKET 


1020 Lake Shore Drive Evanston, Illinois 


$25: many other also de 

containing 999 PLACES 7 ‘ AS 
Mocazine of Poctry 


KALEIDOGRAPH, A Naticna! 
Published Quarterly 


624 N. Vernon Ave. 


tA 


cllas 8, Texas 


COMING IN MARCH 


Wallace Stegner, 
and director of the 


distinguished novelist 


writing courses at Stan 


ford University. will appear ino the March 
futhor Journalist with the best article of 
advice to writers the editors have ever read. 


No writer, experienced or inex pert need, can 
afford to muss it 

There will be other 
sionals on various phrase ol writing, spot news 
looking for, 


articles by protes 
from editors on what they are 
reviews of books for writers. 

The market list will cover fillers—a_ fast 
erowing field. Widely published Irv. Leiber 
man will show how to write fillers that sell. 

If voure not now a subscriber, make sure 
of getting the March and subsequent help- 
filled issues by using the order form on Page 


SELL YOUR SMALL FRY VERSE 


Ask for free pamphlet 


ELEANOR DENNIS 


Conneaut Loke, Pa. 


juvenile verse 


Box 308 


$65.00 


NE LASPE 


ANI PRAYED $1 
THE CAXTON PRESS 


P. O. Box 143 J (Cheviot Cincinnati 11, Ohio 


SONGWRITERS, POEM WRITERS! 


Recognized HIT songwriter ffers you TOP 
music arranging and comp ] services, with 
TIMELY information as to SAFE and CORRECT 


procedure! 
SONG SERVICE AJ 
333 W. S6th St. New York 19, N.Y. 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 
60-90 Days Delivery 


TRIANGLE PUBLISHING COMPANY 
P.O. Box 1564 Dallas, Texas 
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WRITING FOR YOUNG FOLKS 


(with Juvenile Market List) 


) juvenile market, while not high-paying, 
is one of the steadiest a writer can find. 

Magazines for young folks continue yeat 
after year and do not shift their requirements con 
stantly as many adult publications do. 

Obviously there are some changes subject 
matter and setting. Airplanes, rockets, and other 
modern inventions intrigue the young—and_ this 
is reflected in the magazines they read. Likewise 
there is increasing interest in) foreign) Countries 
and the children and older people who live there. 

Phe juveniles continue to emphasize fiction— 
fiction that really tells a story presenting the 
achievements and qualities boys and girls admire. 

At the same time there is a growing interest: in 
with the world around us. 
encyclopedic—but copy 


non-fiction dealing 
Nothing pedagogical or 
full of human interest. 

Phe demand for verse isn’t large but it 
stant. Singable poetry with perfect rhythm and 
rhyme is what is wanted. 

The juvehile market demands, 
writers agree, sincerity, genuine interest in young 
folks, and ability to write so that readers will un 
derstand but not feel they're being talked down to. 
It’s better to err on the side of making a piece a 
little too adult than a little too young. 

Most of the juvenile magazines are published 
They want material that 
but nothing 


Is con 


editors and 


under religious auspices. 
contributes to character-building, 
‘preachy’ or with a moral lesson tacked on. “Too 
writers for the voung seem to con 
substitute for interesting 
“The writer's 


would hoe 
obvious piety a 
comments a priest-editon 


many 
sider 
writing.” 


GENERAL 
Youth 


American Farm Youth Magazine, Fairchild at 
Robinson, Danville, Ill. (M-25) Outdoor, rural, modern 
agricultural articles 100-1,000; adventure, mystery 
action short stories 1,000-4,000; adventure novel- 
ettes 6,000-12,000; jokes, anecdotes, 100-350. 
Robert Romack. 4c up; photos 50c to $2. Pub 

American Girl (Girl Scouts), 155 E. 44th St., New 
York 17. (M) Girls aged 11 to 17. Action short 
stories to 2,500; articles 500-2,000; short-shorts, to 
1,500; 2-6 part serials, mystery, family life, sports 
adventure, historical, dealing with young people’s 
problems. Esther R. Bien, Editor; Mary Irons, Feature 
Editor; Laura Vitray, Article Editor; Marjorie Vetter, 
Fiction Editor. 1c up. Acc. First serial rights only 

American Junior Red Cross Journal, American Na 
tional Red Cross, Washington 13, D. C. (7 issues 
a yr.). High school interest slanted articles and fic 
tion. Personality tips, citizenship responsibilities, 
science subjects, sports, biographies. Mrs. Lois S 
Johnson. Nominal rates. Acc 

Arts & Activities, 8150 N. Central Park Avenue, 
Skokie, III. Articles on creative art activities for ele- 
mentary schools and junior and senior high schools 
using only examples of children’s work as illustrations. 
Dr. F. Louis Hoover, Illinois State Normal University, 
Normal, Editor 

Asia Calling, Box 1048, Santa Monica, Calif. (M 
25) Articles on customs and culture of Oriental coun 


24 


convictions should be implicit a story, not 
spelled out.” 

Klizabeth Showalter, editor of Words of Cheer, 
a Mennonite magazine, savs this: 

“Some manuscripts are so obviously slanted to 
ward a religious paper. T feel that writers can con 
tribute little to the Christian cause if they are not 
dedicated Christians whose writing will naturally 
be Christian they are writing their con 
victions.” 

Juvenile books offer a much greater opportunity 
for financial profit than do contributions to ju 
venile magazines. Well over 1,500 juvenile titles 
were published in 1955—the largest number of any 
class except: adult) fiction. Book publishers 
cepting juvenile works are listed in the November 
1955) Author & Journalist. 

The following list is confined to periodicals. 
The frequency of publication and the single copy 
monthly, 


because 


price appear in parentheses: as (.M-25), 
25¢. Many juvenile magazines published undet 
religious auspices do not have a single copy price. 
being distributed only by subscription or through 
Sunday schools or parochial schools. In many such 
cases the publisher will send a for a large 
stamped, selfaddressed envelope the inquirer ts 
seriously in contributing. Or a local 
dlergyman may be willing to lend a copy for study. 
\ number of the 
their requirements. 
stamped envelope. 

Phe rate of pay is per word or per story, article, 
or poem. Loe payment on acceptance. 
Pub. means payment on publication. 


interested 


magazines issue leaflets stating 


These are available for a 


means 


tries, 1,000-3,000; stories of life in Asiatic countries, 
to 6,000. Mary Ellen Hawk Saunders. No payment 

Boys’ Life (Boy Scouts of America), New Brunswick 
N. J. (M) For ages 8-18. Outdoor adventure, sport, 
mystery, achievement short stories 2,000-4,000: can 
use a few stories that Scouts 10-12 can read easily 
as well as older boys—simple style but not written 
down and not too juvenile in tone. Serials 2-4 install 
ments 4,000-5,000 each. Articles on science, voca 
tional guidance slanted at boys in high school, shorts 
about animals and nature. Cartoons. Harry H. Har- 
char. 3c-5c. Acc 

Compact, The Young People’s Digest, Parents’ 
Institute, Inc., 52 Vanderbilt Ave., New York 17 
10 issues a yr.-35) Reprint magazine. Buys reprint 
rights to short stories, books, articles which appeal to 
high school and college students. Claire Glass. Acc 

Seventeen, 488 Madison Ave., New York 22. (M 
35) Light and serious fiction from short-short to serial 
length, about teenagers and growing-up experiences 
Bryna Ivens, Fiction Editor. Good rates. Acc 

Young Elizabethan, Rolls House, Bream Bldgs., 
Chancery Lane, London, E. C. 4, England. (M) Short 
stories 2,000-4,000; serials 25,000-30,000. Articles 
which open the mind.’’ Payment by arrangement 
Query before submitting any MSS 

Young Men, formerly Air Trail Hobbies for Young 
Men, 304 E. 45th St., New York 17. (M-35) True-life 
adventures of young men 14-18—written by the 
heroes or ‘‘as-told-to.’’ Articles on successful busi- 
nesses run by youth (earning money for college, etc., 
in spare-time pursuits); articles on interesting careers 
for young fellows to aim at. Query with published 


AUTHOR JOURNALISI 


= 


sample of style if possible. Albert |. Lewis. Payment 


at varying rates 


Younger Readers 


American Junior Red Cross News, American Na 
tional Red Cross, Washington 13, D. C. (7 issues 
Stories slanted to elementary school ages, under 600 
for primary readers, 600-1,500 for others. Mrs. 
Lois S. Johnson. Nominal payment. Acc. 

Calling All Girls, formerly Polly Pigtails, 52 Vander 
bilt Ave., New York 17. (M-35) Fiction 1,800-2,300 
aimed at girls 7-14, any locale; about girls living 
today or girls in the past; avoid situations involving 
boys in a romantic way. Articles 1,200-2,000 of 
general interest to this age group—moanners, parties 
good looks, getting along with others, etc. How-tc 
fillers 150-200. Query on articles. Rubie Sanders, 
Managing Editor. Acc 

The Canadian Red Cross Junior, 95 Wellesley St., 
E. Toronto 5, Ont., Canada. (M-5) Stories, 500 
2,000, for 6-12 age groups; articles of informative 
type 500-2,000, 10-14 age group. Photos. Susan 
Thomas. 2c to Ic. Acc 

Child Life, 136 Federal St., Boston, Mass. (M-25 
Short stories, 800. Plays for children 4-9; must be 
short, with small cast suitable for putting on in 
the home circle with makeshift sets and costumes 
Two-part serials, each part no longer than 800 
with a “‘cliff-hanger’’ element of suspense at chapter 
break. Articles. Picture stories. Short humorous verse 
Photos. Mrs. Adelaide Field. 3c. Pub 

Children’s Activities, 1111 S. Wabash Ave., Chi 
cago 5. (M exc. July and August-50) All types of 
stories, 700-2,100, for children 3-12. Serials. Songs 
Plays. How-to and other articles. Lillian Davidson 
3c, verse 50c a line. Pub 

Children’s Playmate, 3025 East 75th St., Cleve 
land 4, Ohio. (M-25) Stories 1,000-1,200 for boys 
and girls 6-12. Serials 3-4 chapters. Humor, modern 
adventure, Western, space, mystery. 2c up. Acc 
Short skits; unusual parties complete in every detail 
Good craft ideas from inexpensive materials, detailed 
instructions, samples. Please state price. Rosemary 
Hart 

Highlights for Children, Honesdale, Pa. (M) For 
children 2-12. Vivid stories under 950, with suspense 
to the end; emphasizes the story the boy 9-12 likes 
to read and the tot 3-6 likes also to listen to. In 
special need of realistic stories around dogs, horses 
helicopters, airplanes. In all ‘‘fanciful’’ stories the 
young listener and reader should easily be able to 
identify himself with the leading character. Short 
verse. Novel things to do. Seasonal matter preferred 
Dr. Garry Cleveland Myers. 2c up. Pub 

Humpty Dumpty’s Magazine, Parents Institute, 52 
Vanderbilt Ave., New York 17. Short material—500 
1,000 words—some for reading to young children, 
same to be read by boys and girls themselves. Harold 
Schwartz. Acc 

Jack and Jill, Independence Square, Philadelphia 
5, Pa. (M-25) Fantastic and realistic short stories, to 
2,000; serials (installments not over 2,500); Tiny 
Tales, 500-1,000; brief how-to-do and how-to-make 
verse. Mrs. Ada C. Rose. Acc 

The Little Leaguer, Williamsport, Pa. The organ 
of Little League Baseball. Material of special in- 
terest to sports-minded boys 8-12. Anecdotes and 
other fillers. Good rates. Pub. Query on articles 


RELIGIOUS 
Youth 


Christian Youth, American Sunday-Schoo! Union, 
1816 Chestnut St., Philadelphia 3, Pa. (M) Primarily 
for youth but appealing to younger readers and to 
families. Stories 2,000. Fillers relating to Christian 
work, especially for readers of primary and junior 
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Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


3000-3500 


series 


In past years | have sold some 
stories articles serials 
Now I'm teaching it 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing’ 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


A BETTER DEAL 


end 


CONCHO WRITER’S SERVICE 


P. O. Box 964 Son Angelo, Texos 


MANUSCRIPTS TYPED! 
Electric Typing 


roved 
Kwara pnra 
25 to $1.75 


FREE! 


Harold DuMontier 


Rt. 2, Box 38, Dept. AJ Greenfield, Mass. 


GHOST WRITING 


been published in the United States, Canada, 
India and in braille. I'd like to help you, 


sds and write for details 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


TO WHITE ...-« 


n FEBRUARY! Editors looking for School 
nd of vacation, Fair { 
T'S TIME TO 


About AUGUST 


ne End 


ear tong, to 


> IT'S TIME TO WRITE 


: NEED WE SAY MORE? 


A clhent writes: * You are the first agent—who 
ever did anything constructive for me. All others 
went off on a tangent with beautiful theories, none 
of which were practical.” *(name on request) 
Novels — Short Stories — Articles — Plays 
Write for Telcvision and radio—Plays read by 
Broadway producers. 
ANALYSIS — CRITICISM — GUIDANCE 
REPRESENTATION 
Reading fees: $4.00 up to 5,000 words; over 5,000 
and up to 10,000, 75¢ per thousand; 10,000 to 
40,000, $10.00; full length novels & plays, $15.00. 
Manuscripts typed, 20c per page. Return postage 
wth each ms. please. Send for FREE BOOKLET, 
“To The New Writer.’ 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


BOOK MSS. WANTED 


Histories, Histcrical Data, Biographies, 
Religious Works, Poetry Juvenile, etc 
For full information write 

Paul Heard, Editor 


AMERICAN GUILD PRESS 
2218 N. Harwood St. Dallas 1, Texas 


Historical 
National 


County 
Novels 
Advertising 


CORRECT TYPING 


A manuscript which is correct in every detail will give 
you the advantage 50c per thousand words. Free carbon 
Mailed flat 

PAULINE LOZIER 
134-25 Cherry Ave. Flushing 55, N.Y. 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


I'LL DO IT FOR YOU 


have ghost-written millions of words of 
hundreds of satisfied clients. | 
may be able to help you see vour name in print anc make 
money on your raw material. Reasonable rates. Particuiars 
FREE. Also Slant Chart & Best Plot Formula 


WILL HEIDEMAN 


Sick of rejects! | 
stories, articles, books for 


P. O. Box 107-A Fern Park, Fla. 


Song Poems and Lyrics 
Wanted 


Mail to: 
TinPan Alley, Inc. 


1650 Broadwoy New York 19, N. Y. 


WRITE AS A PROFESSIONAL! 


Learn how through our new method of individualized, per 
instruction. Send for outline synopsis of 40 basic 
covering fiction and non-fiction technique 


sonal 
lessons 


American Institute of Professional Writing 
Alameda, New Mexico 


ages. Materal must have evangelical Christian em 
phasis. William J. Jones. Vac up. 

Classmate, 810 Broadway, Nashville, Tenn. (W) 
For young people and young adults. Well-plotted short 
stories 2,500 words; 2-, 3-, and 4-part serials. Articles 
on geography, sports, manners (cultural ethics), with 
photos, to 2,000. Verse. Richard H. Rice, Assistant 
Editor. lc up, photos extra. Verse 50c a line. Acc. 

Conquest, Nazarene Young People’s Society, 6401 
The Paseo, Box 6076, Kansas City 10, Mo. 6M) 
Good dramatic short stories, 2,000-2,500, with 
wholesome and natural religious content; also illus 
trated articles with pictures of good quality for re 
production; and some_ shorts—definitely religious, 
but not ‘‘preachy.’’ Age level, late teens and early 
twenties. J. Fred Parker. Y2c; poetry 10c a line. Acc 
Well stocked with poetry and informational articles 

Council Fires, Third & Reily Sts. Harrisburg, Pa 
(W) Interesting stories for high school and college 
age readers, 2,000-2,500. Must contain a definite 
spiritual lesson or gospel message, but not be preachy 
Buys no articles, shorticles, fillers, poems, jokes, 
drawings. Address MSS. to Christian Publications, 
Inc., Editorial Dept., Huntingdon, Pa. To $7.50 per 
1,000 words. Acc 

Forward, Presbyterian Board of Christian Educa 
930 Witherspoon Bldg., Philadelphia 7, Pa. (W) 
Young people 18 to 23 years. Short stories 3,000; 
serials 4 to 8 chapters, 3,000 each; religious and 
nature poetry; articles on any subject of interest to 
youth, 1,000, with 8x10 inch glossy prints. Catherine 
Sidwell. 1c. Acc 

Front Rank, P. O. Box 179, St. Louis 3, Mo. (W) 
Human interest stories, articles, with religious, educa 
tional, social implication, from 1,000-2,500 words 
»f interest to older youth and adults. Articles with 
photos; some poetry. Ray L. Henthorne. Vac. Acc 

Horizons, Brethren Publishing House, 16-24 S 
State St., Elgin, Ill. (W) For young people 13 to 24 
and older. Vernard Eller. V3c. Acc 

Light and Life Evanael, Winona Lake, Ind. (W) 
Short stories, 2,500-3,000; serials, 8-10 chapters 
around 2,500 words each; slanted toward college and 
»\der high school young people. The religious or moral 
message should not be superimposed, but should be an 
inextricable part of the story, worked out in the 
characterization of at least one strong Christian 
who is not necessarily the main character. Articles 
800 to 1,500. Some fillers 200-500. All should 
be human interest articles, in which information is 
ssly presented by way of individual experiences 
desired. Query on articles 


tion 


painle 
No encyclopedic articles 
Ic, verse 10c¢ a line. Acc 

Power, Scripture Press, 434 S. Wabash Ave., Chi 
cago 5. Stories from real life and personality sketches 

700; short stories, 1,500; serials, 2- or 4-part 

500 each; anecdotes; all showing that first-century 
Thristianity really works today. Don’t preach. Before 
submitting send large stamped envelope for samples 
and wrters’ guide. James R. Adair. 1¢-2c. Acc 

Sunday Digest, David C Cook Publishing Co., 850 
N. Grove Ave., Elgin, Ill. (W-5) 16-page paper for 
young adults and adults. Fiction with good moral 
but not preachy, to 2,000. Articles to 2,000 
about helpful activities of individuals or groups 
Anecdotes. Short verse. James W. English. 2c up 
Verse 25c a line. Acc. 

Today, 5750 N. Ashland Ave., Chicago 26. (W 
Fiction and non-fiction with evangelical Christian 
emphasis for youth and young adults. No verse. Query 
David C. Olson, Editor. I¢ up. Pub 

The Victorian, Lackawanna 18, N. Y. (M-30) 
Primarily an adult magazine but uses some “adult 
written’’ material of interest to boys and girls of high 
school age and over. Fiction 500-2,500. Articles 
Top-grade fillers 50-150. Cartoons. Sample copies 
available to prospective contributors. Robert K Doran 
le-3c. Acc 


tone 


AuTHoR JOURNALIST 


2 
4 
4 
2 
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Young People, American Baptist Publishing Society 
1701-1703 Chestnut St., Philadelphia 3, Pa. (W 
Young people over 18. Short stories 2,000; serials 4 
10 chapter 2,000 each; religious, fact, hobby 
how-to articles, preferably illustrated, 500-1,000 
verse, high literary standard. Good fiction is greatest 
need. D. D. Raycroft. Ic. Acc 

Youth, 1505 Race St., Philadelphia 2, Pa. (Bi-W 
Stories on problems and experiences of young people 
700-900; articles with youthful and newsy slant 800 
1,000; puzzles; cartoons; photos. Herman C. Ahrens 
Jr. To Yac. Acc 

Youth (section of Our Sunday Visitor, Roman Cath 
~mnewspaper Huntington, Ind W) For young 
people 16-25. Articles of general interest 700-1,500 
stories to 2,000. P. A. Fink. Ic up. Pub 

Youth for Christ Magazine, 109 N. Cross St 
Wheaton, Ill M-20) An interdenominational mag 
azine slanted to upper high school and college ages 
Stories to 2,000, preferably 1,500-2,000. Cartoons 
No verse. Mel Larson. In general Ic, but $40 each 
for top stories 1,500-2,000, cartoons $5. Acc 

Youth’s Christion Companion, Scottdale Po 
Stories 1,500-2,500. Articles 1,000-1,500 Devo 


tional articles. Good poems. Material should ‘‘present 
the necessity for a life seperated from the world unto 
God and demonstrate the way of love’ Urie A 


Bender, Editor To $3.50 1,000 words 


Early Teens 

The Catholic Boy, Notre Dame, Ind. (M exc. July 
August) Adventure, sport chool, mystery, historical 
stories for boys 11-17, to 3,500. No non-fiction at 
present. The Rev. Frank E. Gartland, C S. C. Stories 
$50-$100. Acc 

The Catholic Miss, 25 Groveland Terrace, Minne 
apolis 5, Minn. (M exc. July, August) For girls 11-17 


stories of adventure mystery, humor, family and 
school life. Fictionized stories of saints. Career, hobby, 
general articles with photos appealing to girls; re 


igious articles. Stories to 2,500, articles to 1,800 
Cartoons; cartoon ideas. John S. Gibbons. Ic up. Acc 

Christian Trails, Christian Publications, Inc., Third 
and Reily Sts., Harrisburg, Pa. Stories 1,500 of 
Jefinite spiritual appea r message for boys and 
girls 9-16. Seasonal material wanted eight months 
before publication. No verse irticle filler etc. P B 
Christie Editor. T Acc 

Friends, Otterbein Pre Dayton 2, Ohio. (W) Boys 
and girls’ moral, informational, inspirational articles 
100-1,200: short verse: filler Voc. Acc 


Junior Guide, Takoma Park, Washington 12, D. C 


Confined to true torie for boys and girls 11-14 
Should have positive approach inspiring readers t 
honesty. faithfulne dependability, courage for the 
right, reverence bedience courtesy, etc. Stories 
isually deal with children, but may be about adults if 
written to hold children’s attention. Lawrence Max 


well, Editor 
Search, 5750 N. Ashland Ave., Chicago 26. (W 
Fiction and non-fiction with evangelical Christian 
emphasis for boys and girls 11-14 Query David C 
Nilson, Editor. up. Acc 
Straight, Hamilton Ave. at 8100, Cincinnati 3 
Ohio. ‘W) Serials to 5,000, installments of 1,000 
phe 


short stories, |,000 to 1,500. Articles and t 

graph New f teen-ager hobbies, businesses 
special accomplishment Puzzles, which must deal 
with the Bible. Ali stories must appeal to teen-agers 
both boys and girls ubjects—church work, special 
Jays school incident family situations sports 


mystery, camp experiences, etc Some stories with 
emphasis on Christian character and attainments 
Dana Eynon, Editor. Stories to $25. Acc 

‘Teens, Americ B iptist Publ shing Society 703 
“hestnut St., Philadelphia 3. (W) Boys and girls 13 
18. Challenging, realistic short stories, preferably 
with Christian or cial slant 2,000 boy and girl 


1956 


TV vs. THE SHORT STORY 


It’s your choice. We offer a practical, 
down-to-earth course in either TV 
technique or short story writing. 


Will Lozier 


134-25 Cherry Ave. Flushing 55, New York 
Without obligation, please send me information on 
Writing for television 
Writing for magazines 


Cit State 


CHICAGO WRITERS’ CONFERENCE 


April 27 - 28 


Workshops in fiction, article, juvenile, and other fields con 
jucted by top editors and writers. Cash prizes! All sessions 
held at Fine Arts Bldg For details, write to 


IRV. LEIBERMAN 


1555 Luxor Rood Cleveland 18, Ohio 


Writing for the Juveniles 


easy nstructive, pleasant and profitable. The largest 
varket open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN! My specialized 
ourse of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plainly teaches how to write for this wide-open 
morket. Send for terms and descriptive folder 
WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


MANUSCRIPT TYPING 


First Aid to Writers 
ast Accurate Neat 
50¢ per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
R. DO. 3 Amsterdam, N. Y. 


INDIA PALME 
Box 77067, 1219 Jefferson Blvd., Los Angeles 7, California 
Writer of long experience offers help to Short Story 
writers. My fee: $1 per 1,000 words. Min. $3 per 
al A stamped self-addressed envelope, please 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS. we 
have a plan for the additional promotion 
and distribution of vour book WITHOUT 
COST TO YOU. 


f intereste write for details to 
WRITERS SERVICE 
7 Tel. MU 7-5690 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1956 Revised Course & Markets 
ong training or professional style and plotting technique 
: o write humor, juvenile stories, house- 
{ tips, rewrites, etc. Complete with samples. 150 markets 
> month of help to 1500 words of fillers if you order now 
r fiction courses and help available. Return this ad and 
today WILL HEIDEMAN 
P. O. Box 107-A 


Fern Park, Fla. 


27 


a 


DON’T AiM TOO HIGH! 


If you’re not selling top-class markets, consider the 
Shopping News, Newspaper Syndicates, Rural Mag 
azines and Industrial Personnel Publications’ SMALL- 
SALE markets. We need new writers, and old, in these 
much-easier-to-sell fields who will slant fiction and 
articles our way regularly. The short-short especially 
required. 

Marketing fee for immediate submission test to these 
responsive, alert market lists is 90c per script under 
1,500 words, $1.80 to 5,000, $2.50 over 5,000: re- 
funded when placed. 15% commission exacted. All 
submissions must have fee accompanying 


SYNDICATE & FICTION MARKETING AGENCY 
307 East 4th Street, Dept. FJ Cincinnati 2, Ohio 


“I'LL BUY YOUR STORIES!” 
SAY THE EDITORS. 


The demand for non-fiction of all types — fillers, trade 
journal articles, photo-stories, publicity, advertising copy, 
roto features, columns and syndication was never greater 
New 3,000 word free illustrated folder explains why 
editors are today telling hundreds of new writers why 
they'll buy their stories. Write right now to 

THE NON-FICTION PRESS 
Dept. N, Box 1008 Glendale, Calif. 


WANT YOUR ARTICLE PUBLISHED? 


Fiction, non-fiction, features and poetry welcome 
Inquire about the Co-Sidiary Plan—-the most interesting 
publishing system of our time 


Details free. Request Folder No. 152. 


AUREA PUBLICATIONS 


156 West 73rd Street New York City 


WRITE FOR THE JUVENILES 


Beain at the beginning and end up selling. The most 
comprehensive course of its kind on the merket, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi 
cations.) Not a “tell how’’ but a SHOW HOW course 
Personal criticism inclhided Write for free particular; 
MARJORIE M. DAVIDSON 
P. O. Box 104 Loceyville, Penna. 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service 
worldwide clientele. Modern methods Editing, revising 
rewriting, ghosting, instruction; books, storie speeches 
articles, poems, fiction, non-fiction, text books. Each ) 
erly typed when ready. Free carbon on white paper 
to $1.75 a thousand word average. Minimum $6.50 


IRMA A. GWIN-BUCHANAN 
(Son Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


characters; serials, 6-8 chapters, 2,000 each; in 
spirational, fact, hobby, how-to-do articles, preferably 
illustrated, 800. Larry Fitzgerald. Short stories $15 
up, articles $5 (inc. photos). Acc. 

Teen Time, Winona Lake, Ind. Fiction, 2,000 
2,300: human interest articles, 1,500; human inter 
est fillers only; photos with articles; how-to-do-it 
pieces, with drawings. Evangelical viewpoint. L. M 
Lowell. Ic. Acc. 

Twelve/Fifteen, Methodist Youth Publications, 810 
Broadway, Nashville, Tenn. (M) Boys and girls 12-15 
Short stories 3,500, serials 15,000-30,000; feature 
articles. Rowena Ferguson. 1c-2c. Acc 

Upward, Baptist Sunday School Board, 161 Eighth 
Avenue N., Nashville 3, Tenn. (W) Short stories 2, 
500-3,000; articles 500-1,200, science, how-to-do, 
hobby, personality, travel, nature, with or without 
photos; verse; all of interest to boys and girls 13-16 
Josephine Pile. 1c up. Acc 

Venture, Presbyterian Board of Christian Education, 
930 Witherspoon Bldg., Philadelphia 7, Pa. (W) Boys 
and girls 12-15. Short stories 1,500 to 2,500; serials 
3-8 parts; articles 500-1,000. Puzzles, games, quiz 
zes, poems. Aurelia Reigner. 1c up. Acc 

Vision, Christian Board of Publication, Beaumont 
St. and Pine Blvd., St. Louis 3, Mo. (W) Fiction and 
articles to 2,000 of interest to teen-age boys and 
girls. Cartoons, photographs, verse. Miss Guin Ream 
Yac. Acc 

Words of Cheer, Scottdale, Pa. Stories 1,500 
2,000 emphasizing courage in solving problems of 
Christian living, loyalty to church and home, and 
achievement. Articles 800-1,000 encouraging love 
of nature, worth-while hobbies, and Christian service 
Short poems and fillers of nature and inspiration 
Elizabeth Showalter, Editor. To $3 1,000 words 

You, Unity School of Christianity, Lee’s Summit, 
Mo. (M-15) For teen-age readers. Character-building 
fiction to 2,500, articles, interviews to 1,500. Verse 
James E. Sweaney. Ic, verse 25c a line. Acc 

Young Ambassador, Box 233, Lincoln, Nebr. (M 
Fiction of definite spiritual tone for all ages from tiny 
tots to teens. All non-fiction staff-written. Acc 

Young Catholic Messenger, 38 W. Fifth St., Day 
ton 2, Ohio. (W) Boys and girls. Junior high school 
age. Short stories to 1,600, with shorter lengths pre 
ferred: serials up to 1,500 words per installment 
Articles 800-1,000. Verse 4-8 lines. James T. Feely 
Short stories $75 up, serials $150-$350, non-fiction 
2c up. Acc. 

The Young Judaean, 16 E. 50th St., New York 22 
(M-25) Stories of specal interest to American Jewish 
young people aged 11-13, to 2,000. Millicent Ruben 
stein. Approx. 2c. Pub 

Young World, 3558 S. Jefferson Ave., St. Louis 
18, Mo. Stories with photos, 800, age level 12-16 
years. G. L. Wind. Stories $2 each. Pub 

Youth, Gospel Trumpet Co., Fifth and Chestnut 
Sts.. Anderson, Ind. (W) Moral, character-building 
religious short stories 1,000-2,500; serials 4 to 8 
chapters; photo features and general features, 1,000 
verse, 1-4 stanzas. Kenneth F. Hall. $3 per 1,000 


words. Acc 
Ages 9 - 12 


Boys and Girls, The Otterbein Press, Dayton 2 
Ohio. (W) Juniors 9 to 11. Short stories of character 


Learn how from the author of the prize-winning novel 
THE DEVIL’S HANDMAIDENS. | have helped hundreds to 
success in fiction, poetry, articles. A trial criticism at $1 
per M words will prove that |! can help you. Reference 
Who’s Who in the Midwest. Or visit my Chicago class 


49 Salem Lane 


Make Your Writing PROFITABLE this Year! 


MILDRED 
Literary Critic 


MY SEVEN BOOKS 
WRITERS: HERE'S HOW! (Basic Teciinique) $1.00 
WRITERS: HELP) YOURSELVI (Formulas) 2.50 
WRITERS: MAKE IT SELL! ( ance 
WRITERS: TRY SHORT SHORTS (& 
WRITERS: LEARN TO EARN' (New app 
THE DEVIL'S HANDMAIDENS. Novel $3.5 


2.50 

3.00 
vw) 3.00 

e 2.50 


Evanston, Illinois 


AUTHOR JOURNALISI 


building value, historical, informative, nature, under 
500; verse; photos. Edith A. Loose. Low rates. Acc. R | I N 

The Children’s Friend, 40 N. Main St., Salt Lake 
rat Utah. (M-20) A monthly for boys and “— pet TV — Radio — Short Story — Plays 
utstanding seasonable outdoor adventure, holiday, 
and wholesome action stories, conforming to Chris- CORRESPONDENCE COURSE 
tian ideals, 800-2,500. Occasional serials, 7-12 Under the personal direction of ' 
chapters; 2- and 3-part action stores. Well stocked : 


with articles and verse. La Vern W. Parmley. Ic, LAJOS EGRI : 


verse 25c per line. Acc 
“Th WwW aa 
Sk, e Art of Dramatic Writing’ (Simon & Schuster) 


Boston 15, Mass. One story 800-1,000 in each and Univer 

Christian Trails, Christian Publications, Inc., Third through the ages.” —Gabriel Pascal. 

& Reily Sts., Harrisburg, Pa. MSS. office, 307 15th PLAYS ANALYZED 

St., Huntingdon, Pa. Stories with a definite spiritual 

appeal, message, 1,500, for boys and girls 9-16 EGRI COURSE 2 Columbus Circle 


Seasonal material must be received 8 months in ad New York 19, N. Y. 


vance of publication time. C. E. Shuler. Edna Lewis @ Frances Franklin Lic. N. Y. State 
Friendways, Gospel Trumpet Co., Fifth and Chest 
nut Sts., Anderson, Ind. (W) Ages 9 to 12. Stories of 
character building or religious value, 800-1,500; ADELE M. RIES 
erials 6-8 chapters; verse 2-6 stanzas. Mae R. Mc coach of prize winners, will take a limited number 
Alpin. $3 per 1,000 words »f clients during the year in juvenile fiction writing. 
_ Hi! A Catholic Magazine for Growing Ups, Kor 
Groveland Terrace, Minneapolis 5, Minn. (M_ exc 
July, August) Boys and girls 9 through 12. Fiction 7338 W. Everell Ave. Chicago 31, Illinois 
to 1,500; articles, especially on handcraft, particular 
ly simple woodworking projects with sketches, to 
1,000. John S. Gibbons. 1¢ up, fiction minimum $15 ARTICLES AND STORIES WANTED > 
Acc. ai Manuscripts edited and marketed Ps 
Journeys, Brethren Publishing House, 16-24 S No course of study but lots of personal heip and guidance _ 
State St., Elgin, Ill. (W) Boys and girls 9 to 12. Write for FREE copy of ‘Article Writing J 
Stories; verse; puzzles; photos. Accent on wholesome for Beginners a 


home life. Hazel M. Kennedy. Low rates. Acc L. TURNER LITERARY SERVICES ; 

Junior Catholic Messenger, 38 W. Fifth St., Dayton 10 Redwood Ave., Toronto 8; Ont., Canada 
2, Ohio. (W) Boys and girls, 4th, 5th, and 6th 
jrade age. Short stories 800-1,000; articles 300; 
serials t 


» 3.200: verse, 12 lines. Roy G. Lindeman POETS Let 
Good rates. Acc poen sf 


us € 
2en 


xOmir 


Junior Life, Standard Publishing Co., 20 E. Central EREE ondicend: 
Pkwy Cincinnati 10 Ohic W) Boys and girls 9 to tion on how to transform your best poems into songs. No 
12. Wholesome short stories 1,000 and 1,500; illus bligation, of course 
trated hobby and handicraft articles 200-300; puzzles CROWN MUSIC CO. 

mne Buerger Vac. Acc 1476-P Broadway New York 36, N. Y. 


“Juniors, 1701 Chestnut St., Philadelphia 3, Pa. (W) 
Character-building stories to 2,000. Short Bible 


quizzes; articles related to Biblical subjects. To 34c. GAMBLE A BUCK? 


Acc 
“junior World, Christion Boord of Publications, | Tots to, writing come, beak 
Beaumont St. and Pine Blvd., Box 179, St. Louis 3 COMIC SCRIPT WRITING, tells you how. No drawing 
Mo. (W) Children 9 to 12. Short stories up to 1,500 expe e needed. Send your dollar to 
poems up to 20 lines; illustrated informative articles 
tate source) 100 to 1,000. Dorothy M. Livsey. $5 peso apa 
1,000 words. Acc Hollywood 38, Calif. 
My Chum, Box 31, Highland, Ill. (M-25) Storie 
500-2.000: serials 5,000. Cartoons. Photos. Verse 
Martin P. Simon. 12c, verse 5c per line, pictures $3 MANUSCRIPT TY PING 
Acc 50c Per Thousand Words 
My Counsellor, Scripture Press, 434 S. Wabash Work Guaranteed to be Accurate and Neat 
Ave., Chicago 5. (M) Short stories, a few 2-4 part Price includes: Minor corrections; one carbon copy 
serials, for boys and girls 9-13; articles of boys and f desired. Also, extra first and last sheets 
girls who are doing something unusual as Christians; 23 Years Typing Experience 
bject lessons from the world about us. Fillers, human HELEN M. MYERS 
interest anecdotes to 300. No verse. All material must 121 & 7 
have strong evangelical slant. James R. Adair. Send : 
The valuable brochure 
FREE HOW TO MAKE THAT IMPORTANT FIRST SALE 7 


will be sent upon request, and without obligation, to readers of the Author & Journalist. 
If you're tired of failure, send for this brochure and my FREE pamphlet which gives details of how | ; 
work with writers. If | take you in my limited circle of writers, you‘ll become a selling writer or my 


work with you won't cost you a penny! 


GEORGE KELTON 
MALIBU 1, CALIFORNIA 


Pepruary, 1956 


large stamped envelope for and writers’ 
guide. Ic-2c. Acc. 

The Sentinel, Baptist Sunday School Board, 127 
Ninth Ave., N., Nashville 3, Tenn. (W) Boys and 
girls 9 to 12. Mystery, camping, adventure, animal 
short stories 1,200-1,600; articles on birds, animals, 
gardening, games, things to make and do, 300-700 
verse 4-12 lines. Miss Jo Alice Haigh. Ic up. Acc 

Story Trails, Winona Lake, Ind. Stories 1,500- 
2,000 that present solutions to problems. Articles 
800-1,000. Verse. How-to fillers. ‘Frankly evan 
gelical in tone.’’ L. M. Lowell. Ic. Acc. 

Trailblazer, Presbyterian Board of Christian Educa 
tion, 930 Witherspoon Bldg., Philadelphia 7, Pa. (W 
Boys and girls 9-11. Short stories 1,000-1,800 
Serials, 2-10 parts; articles, 200-1,000. Puzzles, 
games, quizzes, poems. Evelyn Nevin Ferguson. Ic 
Acc. 

Trails for Juniors, Methodist Publishing House, 810 
Broadway, Nashville 2, Tenn. Material to interest 


sample 


DO YOU HAVE A MANUSCRIPT? 


We need stories, novels and articles to sell to publishers 
Established writers no reading fee. Beginners $3 for short 
scripts up to 3,000 words; $10 for novels. Commission 10 
We placed a best seller. 


MANUSCRIPT BUREAU 
154 Nassou St.—Tribune Bldg. New York 38, N.Y 


ARTICLES WANTED 


Merchandising subjects preferred with | Especially 
up to 500 words — Ideas That Have Made G j 
phase of the retail busines Query first on artic 
1,000 words or on any other subject 


HAROLD F. PODHASKI 
4810 West Quincy St. Chicago 44, Illinois 


DON’T PAY FOR THE BOOKS 
YOU PAID TO HAVE PRODUCED! 


Send for free folder describing a low cost publishing progra 

in which all copies and all rights belong to the author, ¢ 

70% royalty on all copies we sell for you 
WILLIAM-FREDERICK PRESS 

313 West 35th Street New York 1, N.Y 


ACCURATE MARKET 
LISTS 


The manuscript market lists published in AUTHOR 

& JOURNALIST are recognized as tops in accuracy 

and reliability 

Special market lists are contained in the following 

issues: 

Little Magazines. October, 1954 

Filler Markets, Jewish Publications 

Comic Books. May, 1955 

Farm Publications, Travel Markets. June, 1955 

Greeting Card Verse, Plays, Syndicates. August, 
1955 

Specialized Magazines. September, 1955 

Religious Magazines, Company Publications, Octo 
ber, 1955 

Book Publishers. November, 1955 

Business (Trade) Publications. December, 

Handy Market List. January, 1956 

Send 25c (coin or stamps) for each copy you wish 

We suggest you order TODAY—the supply of 

copies is limited. 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bidg. 
Topeka, Kansas 


March, 1955 


1955 


children 9 to 12 
ules filled for 1956 
tor 1957. Marion C. Armstrong. 11 2¢ 
Ages 4-9 

Beams of Light, Scottdale, Pa. Stories 400-906 
about everyday experiences of children who make 
thoughtful decisions; also dealing with 
children, missionaries, the world God has 
Nothing “‘preachy,’’ but material that will 
character building and enlarging of 
concepts f happy home and church life. Helen 
Trumbo, Editor. To $2.50 1,000 words 

Our Little Messenger, Geo. A. Pflaum, Publisher 
Inc., 38 W. Fifth St., Dayton 2, Ohio. (W during 
school year.) Written on three grade levels 1 2 and 
3. Short storie 100-150 riddles 
puzzles, special day articles, Dorothy | An 
drews. Acc 

Pictures and Stories, Methodist Publishing House 
810 Broadway, Nashville 2, Tenn. Material to interest 
children 6 to 8; short stories 600-950. Mattie Lulo 
Cooper About Acc 

Presbyterian Life, Witherspoon Bldg, 
7 Poa Bi-M-25) An adult publication 
stories 500-700 for children 4-8 Robert J 
2c. Acc 

Stories, Presbyteriag Board of Christian Education 
930 Witherspoon Bldg., Philadelphia 7, Pa. (W) For 
children 4-8. Character-building and short 
stories 300-1,000 and historical stories 
fantasy, well piotted make and do. Poetry 
under Ferguson. Ic, verse 


1 500-1,800. Sched 
some material will be purchased 


Acc 


short stories 


unselfish 
foreign 
made, etc 
contribute t 


verse to 12 lines 
plays 


Philadelphia 
using alsc 
Cadigan 


spiritual 
humorous 
Things to 
16. line Evelyn Nevin 
20c a line. Acc 
Stories for Children, Gospe 
Chestnut Sts., Anderson, Ind 
Moral, character-building, 300 
700; nature, religious verse; photos of nature, chil 
Mae R. McAlpin. $3 per 1,000 words. Acc 
Storyland, Christian Board of Publications, Beau 
mont St. and Pine Blvd., Box 179, St. Louis 3, Mé 
W) Children under 9. Short stories 300-1,000; poems 
to 20 lines; handicraft articles 300-500; drawings or 
phot child | imple puzzles 
Dorothy M. Livsey 1,000 words. Acc 
Storytime, Baptist Sunday School Board, 127 Nintt 
Ave N., Nashville 3, Tenn. (W) Children 4-8. Stor 
and home life, 500-700; articles, 100 


Trumpet C Fifth ana 
W-4) Children 5 to 9 


religious short-stories 


ies Of Outdoor 


16) m how-to-d james; feature article 


Miss 


with illustration Eos 
Jo Alice Haigh. Ic up. Acc 

Story World, 701 Chestnut St., Philadelphia 3 
Pa. (W) Charact stories and stories about 
Christian fan j to 700. How-to-make 
puzzle good ire ) ac. Acc 

Tell Me, Br 16-24 S. State 
St.. Elgin, Ill W Children 6 ticles 200-600 
tories 600-800 Low rates Hazel M. Kennedy 
Ac 


tanza cartoons 


buildina 
uilding 


Irtic le 


verse 


Creative Endeavor 


By Doxatp EAsiMan 


The layman thinks creative art 

Is placed upon a plane apart 
From menial work like vending fish 
And that the intellectual dish 
Spawns in a vaster, greener ocean 
Well, this is a romantic notion 

For many bright poetic roisters 
End as somberly as oysters. 

For all the cool rejections Say, 
Most civilly, “No carp today.” 

(nd all too rare the tidings glad: 
“There, now, we'll try that little shad.” 


| 
| 
| 
| 

30 


ADEAS offers you an inexpensive opportunity to ad 


vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion; 8c a word, subsequent inser 
tions of the same copy; no agency commission allowed 


Checking copy 10c extra 


Copy and remittance must 


reach us by the 28th of the second month preceding 


insertion 
display advertising only 


Critics, courses, agents, typists, may use 
AUTHOR & JOURNALIST 


1313 National Bank of Topeka Bldg., Topeka, Kans 


BOOKS, MAGAZINES, NEWSPAPERS 


REJECTED? DEJECTED? 


FOOL-PROOF HANDBOOK of Engli:h. 


DOLLARS FOR FILLERS, 10c; Winning Tips, 10c. 


400-YEAR CALENDAR. All 


SUCCESS IN WRITING Booklet, $1.00. J 


COLLECT $500.00 MONTHLY from a book | wrote and 
scll myself. Anybody can do it! It’s easy! I'll show you 
how. Send $1.00 today for my folio, ‘$500.00 A Month’’— 
then you'll know, too. Alden Smith, 2708-U Ladera, San 
Bcrnardino, Calif. 
Use selling writer's personal aids. 
Check outlines, stories against CHECKLIST; 25 basic ques- 
tion groups reveal s‘cry weaknesses. $1. 100 colorful 
WALK verbs, 25¢c. 1600 Character TRAITS AND TYPES, 
$1. A. Saling, 3706 Camden St., S. E., Washington 20, D.C. 


Every writing problem 
explained and illustroted. $1.00. Marjoric Davidson, Lacey- 
ville, Penna. 

Pattillo 
Agency, Clanton, Alabama. 


including Easter, 1753- 


dates, 
Crowley, 


2152. Chort 21° 28°, Thos. Carruth 
Louisiana 


H. Ralph, 733 
Ocean View, Monrovia, Calif 


WRITERS! LET HEIDEMAN’S Folio, ‘Psychology of Love,” 


“LIGHTER SIDE” cartoon book, $2.00. Artist’s sale. 


MARKETS 
INFORMATION GUIDE for cartoonists and gagwriters. Full 


ABC SHORTHAND 


FEBRUARY, 1956 


help you write salable love stories. Scnd $1.00. F. Brown, 
Publisher's Agent, 400 S. 11th, Gadsden, Ala. 


TEN SURE-FIRE STEPS to an Editor's Cheque. Postpaid $1.00. 


Ross F. Kavaner, 924 14th Ave. West, Calgary, Alberta, 
Canada. 


Alvin 
Bloodworth, 195 S. Euclid, Upland, Calif. 


AN ANALYSIS OF WRITING principles never before present- 


ed to students $1.00. R. N. Risser, 30 W. Bayaud Ave., 


Denver 9, Colo. 


GET DAYS of the week absolutely accurate for any date 
46 B. C.-9999 A. D. with my CALENDAR. Fun, too! Just 
50c. Corl E. Walker, Tusculum, Tennessee. 


of new cartoon markets, tips, hints, cartoon and gagwriting 
lessons and cartoon news. Send 10c for trial copy. Intor- 
mation Guide, 2776 California Court, Lincoln, Nebr. 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 


listing various types of markets for manuscripts are avail- 
able, as long as they last, at 25¢ each postpaid. October, 
1954 (Little Magazines). March, 1955 (Filler Markets, 
Jewish Publications). May, 1955 (Comic Books). June, 
1955 (Travel Markets, Farm Publications). August, 1955 
(Greeting Card Verse, Plays, Syndicates). September, 1955 
(Specialized Magazines). October, 1955 (Religious Maga- 
zines, Company Publications). November, 1955 (Book Pub- 
lishers). December, 1955 (Business Publications—Trade 
Journals). January, 1956 (Handy Market List). Send 25¢ 
each (coin or stamps) to AUTHOR & JOURNALIST, 1313 
National Bank of Topeka Bldg., Topeka, Kansas. 


SERVICES 
WANT TO WRITE PROFESSIONALLY and thereby sell as 


quickly as possible? Find answer my ad, this magazine, 

page 20. NATALIE NEWELL, Ghostwriter. 

IN ONE WEEK $2.00. 
N. 


Returnable 
Zinman 215 A West 91, New York 24, ¥. 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 
Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


¢ 


| enclose remittance for my subscription: 


$3 for 2 years (saving me $3 over 
single copy cost 
$2 for 1 year (saving me $1 over 
single copy cost 


50c¢ additional per year outside U.S.A 
(Single copies 25¢ each 


Street 


City & State 


YOUR STORIES adapted for television. 
Page 27. 


See Will Lozier’s ad, 


EARN MONEY WRITING Features and Fillers. Send for par- 


ticulars. Ralph Underhill, Beebe, Arkansas. 


PHOTOGRAPHS FOR WRITERS. Reasonable. Paul's Photos, 


3702 Lakewood Ave., Chicago 13. 


PERSONALS 


NEARLY 3000 CHARACTER TRAITS, 3 lists emotions, 


10 


charts, wheel; are only part of SCB character kit. Amazing 
kit helps you build dozens of realistic, lifelike characters 
every day for your lifetime. Your stories need emotional- 
ized characters to sell. FREE calendar reckoner. Rush $2 
for kit. FREE information on request. Blois, 3159 East 


28th, Vancouver, B. C., Canada. 


WHAT IS YOUR “'1.Q."? Take reliable general intelligence 
test in home privacy and convenience. APPROVED, inter- 
nationally recognized. Prompt scoring, contidential report. 
Information free. University Test Bureau, Box 401, Palo 


Alto 2, California. 


SOCIAL 
, Correspondence Club . 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted ona high 
to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville. Florida 


was pleased by 
the book design .. . 
your staff has found 
many areas for ef- 
fective sales promo- 
tion.’ — Dr. Oscar 
Rippie. author of 
The Unleashing of 
Evolutionary 
Thought. 


‘annot ex. 


“T am very 
With the 
have done, 
sign and Production 
are first rate. and 
the Publicity. 
ce lent.” 
i Lykes. author of 
A Psycholoxical Ap- 
Proach to dents. 


Pleased 
Job vou 


The de- 


is ex. 


“It is a fine book. 
The pictures are 
clear and beautiful. 
I am proud of it and 
of Vantage for the 
excellent work. - 

CHRISTIANA KNOED- 
LER, author of The 
Harmony Society. 


VANTAGE 
PRESS 
is 
America’s 
Largest 
Cooperative 
Publisher! 


VANTAGE Press 
120 West 31 st, 


Please send 


NAME 


ADDRESS 


(In Calif, - 6253 Ho 
In If ashington. 


ne 
describing your 


“It is a handsome 
volume you brought 
out... type. bind- 
ing. ete.. are all 
worked out to the 
last pleasing detail. 
—Herman D. 
NER. author of The 
Story of the Odys- 
sey. Simply Told. 


earn how 
fan be succe 
and 


too, 


TOMote 

at tributed. Sen today I 

| 1 Ustrated hook let. Fill our 
thy Coupon below mand 


now, 


INC., Dept. bp, 
New York 


| 

wood Hollywood 28.) i 
| 

| 


1010 Vermont dve., NV.) 


your FREE 24-page illustrated booklet 
operative publishing 


program. 


—here are § Sood reasons why 
you should consider VANTAGE PRESS 
= Sign, “Very thing is 
| 
| 
yr. FREE 34. PAGE BOOKLET 
tells all abous this plan 
| 


